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ABSTRACT

The independent study aims to study the marketing mix factors affecting consumer
decision of buying Closed Circuit Television system at monthly rental residence in Chiang Mai
Municipal. By collecting sample from the monthly rental residence operators who registered
with Environmental group. The Chiang Mai Municipal Health office, we got 128 samples.
These samples were later analyzed by statistical method e.g. frequency, percentage and
arithmetic means.

From the samples, 53 samples who had installed the Closed Circuit Television system
and 26 samples who were planning to install Closed Circuit Television system advised that the
critical factors for buying their Closed Circuit Television system were the product, price,
marketing promotion and place respectively.

On the product, the first three critical factors were the after-sale-service, product
durability, the easy to use respectively whereas they have least care on where its made.

On the price, the first three critical factors were maintenance cost and frequency,

price of whole system and the cost of spare parts respectively.



The marketing promotion, the first three critical factors were the experienced and
skillful servicing staffs, the experienced and skillful selling staffs and the 24-hours on-call
service respectively.

On the place, the first three critical factors were on-site service, easy-to-contact
distributing agent and the well known reliable service respectively.

For operators who have installed Closed Circuit Television system, the critical factors
for this group are marketing promotion, price, product and place respectively .

For operators who were planning to install, the critical factors were product, marketing
promotion, price and place respectively.

The frequent complaints were difficult-to-use, no after sale service, the high cost of
whole CCTYV system, the high cost of spare part, no on-site service, hard-to-contact distributing

agent and inexperienced and no knowledge selling staffs.



