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Abstract

The objective of this independent study was to study marketing mix factors affecting
purchasing of notebook computer by the Business Administration Master Degree students in
Chiang Mai Province. The study was conducted by distributing questionnaires to 251 students
which study at Chiangmai University, Payap University, Maejo University and Far Eastern
college. The data was analyzed by using descriptive statistics and presented them inform of
table, frequency, percentage and means.

The result from the study was found that most of respondents were male, and most of
respondents were 25-29 years of age. Their earning was below 10,000 baht and 10,001 to 15,000
baht a month, Their computer notebook usage time was below 1 years , Thé most favorite Brand
were Acer and Compaq , CPU was Pentuim , mostly price were 35,001 — 40,000 and 45,001 —
50,000 Bath , most of them pay by cash . the promotion program that they like the most was
price discount, they purchase for doing report and searching data. The main factors which
influenced to purchase computer notebook was easy to go and useful. The main sources that the

respondents perceived were by advertising mostly in magazine.



The result from the study marketing mix factors affecting purchasing of notebook
computer by the Business Administration Master Degree sindents in Chiang Mai Province was
found that the respondents were ranked all of the marketing mix factors at the high important
level as following: product factor , place factor , price factor and promotion factor , respectively.
The sub factor which the respondents ranked in the first priority were as following , product
factor was the best after sales service , place factor was the store itself and promotion factor was
acknowledge of sales person.

In terms of problems which the Business Administration Master Degree students in
Chiangmai Province faced were all ranked at the high level , except the problem of place factor
the respondents were ranked at the low level. The problem of price was the first priority , next
was the problem of product, the problem of promotion and the problem of place, respectively.

The problem in sub factor, which the respondents faced in the first priority were as
following: price problem was expensive unit price, product problem was not good after sales
service, place problem was the limit of brand and model, promotion problem was the salesperson

couldn’t given any suggestion,



