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Abstract

The objectives of this independent study were to study the marketing mix factors
affecting consumers’” choice of using mid-level hotel services in Mueang District, Chiang Mai
Province by administering questionnaires with 288 guests who stayed in mid-level hotel services
in Mueang District. Chiang Mai Province with room rate between 1,000 — 1,499 baht per night.
Samples were randomly collected by convenience sampling method. Data was analyzed using
statistical standards such as frequency, percentage, and means. The results were as followed:

The marketing mix factor initially affecting consumers’ choice of using mid-level
hotel services in Mueang District, Chiang Mai Province was people, followed by place, process,
physical evidence and presentation, product, price, and promotion factor.

The product factors which were ranked three most important were room tidiness, 24 -
hour security guards, and facilities.

The price factors which were ranked three most important were correct room charging
price, room price during festival or weekend, and room price.

The place factors in the first three orders were convenient transportation, not situated

in deep, and hotel situated in easily access places.



The promotion factors in the first three orders were special discount for regular
customers, discount in non-weekend days, and having hotel brechures.

The people factors in the first three orders were hotel staff having good and reliable
human relationship, hotel staff providing equal service to everjr guest, and hotel staff providing
quick service.

The physical evidence and presentation factors in the first three orders were hotel sign
casily seen, good atmospﬁere and modern decoration, and having visibly clear sign to the seminar
hall. |

The process factors in the first three orders were good security system, friendly hotel

staff, and quick service for check-in.



