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ABSTRACT

The objective of the independent study was to study the customer’s satisfaction
towards purchasing bee equipment from Chiang Mai Healthy Product Co., Ltd. The data
collection, based on convenience sampling, was done by distributing questionnaires to 90
customers. Then, the narrative analysis which consisted of frequency, percentage, and mean, was
applied in order to analyze data,

Based on the result of study, it was found that most respondents were 31-35 year-of-
age males and the highest education level was lower than high school. They mostly earned around
10,000-20,000 baht for their monthly incomes from bee farms. According to the study, it was
revealed that those respondents mostly learnt information of Chiang Mai Healthy Products Co.,
Ltd. from other bee farmers and they had been the customers of this company for longer than 6
years. They mentioned that the most favorite bee equipment they purchased from the company
was the foundation sheet. Regarding the respondent’s information, it was stated that they owned
201-500 beehives and raised bees Iess_er than 3 years. Then, they stated the reason of purchasing
bee equipment from Chiang Mai Healthy Products Co., Ltd. that the company could offer more

on advice or suggestions to its customers.



\ According to the result of study regarding customer’s satisfaction towards
purchasing bee equipment from Chiang Mai Healthy Product, it was found that the factors were
scored in the high level as follows; I;Iace, Product and Promotion, in respectively. Then, the
factor that was scored in the moderate level was Price factor.

Reference was made by the sub-factors that the respondents scored to be the
number one satisfaction of each factor. In Place factor, the number one satisfaction sub-factor
was about the availability in purchasing via telephone, while the number one satisfaction sub-
factor of Product factor was about the full product distribution circle. Then, in Promotion factor,
the respondents mentioned that the number one satisfaction sub-factor was about the gentleness
and good human relation of the company’s officers while the number one satisfaction sub-factor

of Price factor was about the credit payment.



