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ABSTRACT

The objective of this independent study was to study Payap University Student’s
behavior in selecting internet service shops. The sample groups were 300 students who using 12
internet service shops with 25 samples each shop. The study tool was questionnaire and the data
was statistically analyzed using descriptive analysis, frequency, percentage and mean.

Results from the study showed that most of the respondents were study in Business
Administration faculty, and earn 5,500-6,500 Bath per month, and they have their own computer.

According to their behavior in selecting internet service shops, it was found that most
of the respondent selecting internet service shop by them selves. They use to have 2-3 shops
depending on their convenience. The important reason for the student who uses only one the
internet service shop was the shop located near their resident. The most preferable time was
20.00-24.00 p.m. They usually uses the internet service shops 2-4 times per week, each time 1-2
hour and the cost per time was 15-30 Baht. They had no exact date for using an internet service
shops. They had more than 3 year experiences in using internet. The service that most of them use
was internet. Most of them used internet for entertainment more than the other reason. Most of
them use domain name hotmail.com for e-mail activity more than the other and use Pirch program

for chat activity. Beside they use internet to follow up entertainment news and they use internet



for register more than other activity, only a few respondent use internet for order goods. And the
program that most of them used was Microsoft word

Marketing mix factors that influenced most of the respondents in using internet shop
which had the overall average at the high important level were as following: process factor,
people factor, place factor, physical evidence factor and product factor respectively, accept price
factor and promotion factor which had average at low important level. For the sub factor which
was in the first priority were: process factor was the speed of service, people factor was the
manner and knowledge of staff, place factor was the location of the shops near by their resident,
physical evidence factor was the shop had air condition, product factor was the equipment has
high speed, price factor was the cost per hour and promotion factor was discount and special rate

for member.



