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Abstract

The purposes of this independent study were to study the services marketing mix factors
affecting lessees selection of computer shops in the computer shopping centers in Mueang
district, Chiang Mai province as well as to determine the problems encountered using services
of computer centers.

Questionnaires were used for data collection from 115 computer shops situated in
5 computer shopping centers in Mueang district, Chiang Mai province. The data was analyzed
using the descriptive statistics in terms of frequency, percentage, and mean. It was found
that most of respondents were hardware shops, single owners, less than 30 square meter area and
more than 2 year long rental contract.

It was found that respondents considered all factors at the high important level.
The highest mean value was the place followed by the product, people, promotion, price, physical

evidence and service process factor respectively.



The problem most frequently encountered for the product was insufficient additional
services. In term of price, there was no deposit paid back to lessees and the traffic jam around the
center was for the place factor. The same major problems involving the marketing promotion
were the lack of advertising and public relations in the local newspapers, no discount for a long
contract and no activities to attract people. The problem mentioned for people was the lacking of
personnel with problem solving skills, while no system of handling lessees’ complaints was the
process problem. Finally the physical evidence problem was the centers had many other types of

shop which changed the image of computer shopping centers.



