d’l = “v U o =] 51‘ a Y- | ] 9 =
Yospamsaundunndasz  anwRwelevesgndludmdaduluid Tumsléuing

[] 1 3 3
FAUFNOM T IFDUDIUTHN DINI1NTIN AATS 3169

ar o= 1
Tandaealu
9 = = ar o
Hile W5uad e loe
Yagyan VN3 FINIUMIVUNA

aenssumsmiznumasuainwudass

HALAT. SINT Qe lwema UszHunssums
2.09. 73 aImil ASTUNTS
UnAnee

9t
o

= oW dy =]
T UASIW U

4

andszasdiofnuinatudanelevesgni ludandarealn

¥
= &

lunslFusmsduiomensithdeveusvn sonsnsin Aade e Jizannashidlums

Y oo

F 3 1
dow1nseil do andmdhunlduSnisvesusin oans Il Aad 916a MnsAnur Teoms

L]

3 k) 1 ¥ ¥
Fuioiauuu 12 (Quota Sampling) AszAuaIEei 95% ldngudntis S iy

320 310
o 1 9} L] [~ 1 Pt
pansd1sn nuh Aeeunuudeumuduivaiumee 91gienae 31-40 0l
=i o é =i T 1
Samunmaysa Uszpeuoidnddszuaziudie Faliawlddesndn 10,000 vindndou uaz
Y = = A as - ' = ¥ L) = 1 .l 3 o
weldusmsvesuSevn Saasiss dads wnnd1 13 udlddu 3 U daingldusims
=S & or o Y o ry ] 9 or
Turolszianiodnsoueun wazlduSmsdiasanmaunzivesnuion
& i = W LT =y Al & [l g o u
Tuesanuiianalavesgndrlums e uinisduieiionIsimiFovedusym
ar = - o @ 1 LY =2 3 = & A'l d‘l ] A{‘
FINITINTTU DEFY  91AA WUDN Qﬂﬂ‘mﬂ31aJwawa%lumﬂwsmmuwmwemﬁwwa
BILSEM S9R517550 Aade $15e sardadealuy lussduinnmudwuie Aumsadis

® [y a  ar o 1 &
uaztumyednyaENINEn WM Auynains Aundadas dwna Aumsduaiy




¥ ] ar g 1 a
Msama Mugemmsiadvie wagdunszuiumsliuinig uazgniiianudanels
a | 3 ~s ow o o ar oo o = 1 4 w 1
Tuiledudosdunaniug suduusnie uSHnLFoEeauu uazlinnuindohe letveoy
9
AU SuUALUINAD Trezne MIoninda lunsHeudseniimuzay Uvlvdoy
AU RINIINTIAT MUY SUALLSNAD JEHalgav agadnaenislyusng deiudes
Fumsduasumsaain duduusafie Tvesudn vesdisae wanlulemanawdie
Padudosduynains Sufuusn Ao winewFudeluypeduiuinanugndt  Pedvdes
qr Y A o ar 2 or = A A -] LN
Aunszurumsldusims duduusnfie wiinnududedsuvundoawelunsIduims
nazilatedoudumsauaziiauofnNUEINMENN duduLInfe BN IRTaToiewe
[ b =; 9) &
fugnamnunldusms
Y & = d‘! d'l ] g o o Q a A a  as
HavilumslFuimsduisaiening¥oveinsim dinsnsse dade $1Aa
fandadeslng wud Tassaugadriidgmilumsidusmsfuigesglusedmbhunans
d' = = 1 3 = Y = = d‘l d‘{ L] dy =t
doRnsanlusiwazidon wui gty lumslduimsdureiomadevesity
Samsmssa aade $1da SemdaFeslmi Tuszdvhunarsamudrdufie dmyaans
unszuauns IfUsns  dunisadraasi nauednyaemIaNIsn N aunisaduasy
Fy o e ¢ 9 9} 1 w_ o ] Y = ar
AITAMA AUKEAdMA AU tazdugeaniemstadimiie uazgnmuilyriluilede
1 aow 4 ar o arey I A or Pa ]
doudundasad susuusaAe msoydiaiufude uazeoada lruuugh limungay
Hesueoadiusinl suduusnfe saiiarsssuiisnlunmsiiuSms lumuzay Jelvdes
3 ' o e ' v & o ad o o 1 a o T
Sudosmamssad ity Suduusnie Huaidevewiivegina 8nvis Tl laiasadn
a1 1 =Y TIY) w W d 4 ]
Jesudosdunsauasunisnain suduusnie T laman wazlsenduiutaudods o
aduanuniusedouaz139ls Pededosdruynains Suduusnio wilnaudwde il

of - 9 e 9 w 9/ ¥ e v w A
anundeuizliusnisldnasaral defvdgesdunszuiumsliuims duduusnae

]
=S

9 ]
sufloy dunou Feulalumsiidagiiigesn wazviaanudangu uazilvivgon
Sumsadaaziiouednyaiznemenn suduusnie Ml lifsmerzninseiuuing
] [ 1 EY ¥
g lfuinsduFaiienisg1FevesuTin dunsnsin Aads dinn
ar @ A 1A o =2 a ¥ = £ s o
SaSadeddnl dszduanuiawelouazseduilyni lasslumslduinmsludundadan
fusin dugesmemssadimie MunsduaSumiama Auyaaa MUNTELINAS
TSy uazdumsadauaztitauodnyaen1aniemu uandeiumy me 9y Loy

v iFusnis




Independent Study Title Chiang Mai Customer Satisfaction of Using Credit

Services for Hire Purchasing of Acharawan Leasing Co., Ltd.

Chiang Mai Province
Author Mr. Niran Sanchai
Degree Master of Business Administration

Independent Study Advisory Committee

Asst. Prof. Dr. Rawiporn Koojaroenpaisan Chairperson
Lect. Dr. Ravi Lonkani Member
ABSTRACT

This research aims to study Chiangmai Customer Satisfaction of Using Credit Services for
Hire Purchasing of Acharawan Leasing Company, Ltd. The population is the customers of
Acharawan Leasing Company, Ltd. Using quota sampling at the confidence level of 95% get the total
sample of 320.

The research findings are as follow :

The most respondents are male of 31-40 years old and married. They are workers and
employees, income less than 10,000 baht per month, and used to get services from Acharawan
Leasing Company, Ltd. more than a year but not over 3 years. Most of them have used motorcycle
hire purchasing credit by introduced by their acquaintances.

Factors of customers satisfaction in using the hire-purchase credit services of Acharawan
Leasing Company Limited are at the high level respectively : physical evidence and presentation,
people, product, price, promotion, channels of distribution, and process. The sub-factor of each of

seven service marketing mix factors that the customers satisfy most are as follows., Product :




long-time reputation and credibility of the company, price : credit terms and the number of the
installments, channels of distribution : various branches which is convenient for customers using
services, promotion : the presents and the premiums for special occasions, people : good human
relationships of the financial officers, process : having enough credit personnel, and physical evidence
and presentation : having enough seats for waiting customers.

The problems of using the hire-purchase credit services of Acharawan Leasing Company
Limited, are found at medium level respectively as follows : people, process, physical evidence and
presentation, promotion, product, price, and channels of distribution. The sub-factors of each problem
factor are as follows. Product : the amount of credit and inappropriate hire-purchase amount, price :
inappropriate service fees, channels of distribution : remoted location of the offices, promotion :
trustworthy advertising and public relations, people : unreadiness of credit personnel, process :
inflexibilities of conditions, procedures, and contract conditions, and physical evidence and
presentation : having not enough seats for waiting customers.

The customers who use the hire-purchase credit service of Acharawan Leasing Company
Limited have satisfaction problems in product, price, channels of distribution, promotion, people,

process, and physical evidence and presentation indifferent by gender, age and the branches.




