UIIUTYNTY

s o w v w = = X [ ]
AUNNRY WAIUIHINYE. 2529, msTanizddoyaiBalSananiensanm 38y, Boell.
=3 o = Y| L]
AMZANEINTAST NN Toall.
nINguasuNsdIeen. Tnsentsaaasndiuerns / sommalneiialan, 2542, nganna:
dinusmsdaoen.
mavieufismalszmalne. drinauniamiie, gInalsataurenmemsludinta
= ) = t 1 cu' ]
Aealns. Boslmal: ssveudiosialszmalng,
00975 AU, ms MaELAzTaNAEIANTS Houdien, AFINWA: AninAud
W INTRUAYATAIARS. 2542,
oa'{d = =3 a =) = a o Qs ' l=.l '
Tngn3 datwueTayde. gsnalsaSunaeuieimsInadmSvidareafios aalsamsly
Aodlwal. Foalu: anzesvgmand wnisnedudoeli, 2545,
o o a7 o Y- | o d t =
WINWG (50357 IMY. AneamvesianIadadmilunisidlugudnemsveaiionluoy
giimaguiilua, Foelni: anzasugmand uninedndoing, 2542
ATsson S sanl uazane. nsuImImsamagalng. ngunna: dninRuiauiom,
2541,
aue wiyRusAna. NeNUNIITeRumIB I InesWegumn, nunw: moiuiy
Taguins uminendouiaa, 2545.
o o o e, w w ' Y 0 o ‘x
funOuadataiades vl uunuaasun 8110s G108 AL unzdoyarug MU
NI WA 2543, Foalnsl: drinauadasm Sadealul 2544,

SPNUMITITINGANITUMSAUMIvRITIe I3

o =5 W [

aadlszme wa. 2544, Feoalny: dnineuasasa Tatoaln, 2545,

ot

. m@sUadfdania a Uy wa. 2544, Foalui: duipauada

damdauFoal, 2545,

0 a°‘ =% =4 o o o v L’ 1 =; 1 =

m‘ﬂt‘g I‘Wﬁ"ll’lﬂ. ﬂ'l‘iﬂﬂ‘H'lﬂ'l'S!‘SEl‘MﬂTiﬁ'f)’i—!]lﬁ'ﬂ'Iﬂ]‘i"i1‘ﬁllﬂﬂﬁ'mﬁUuﬂﬂaﬁlﬂﬁllﬂ']\‘i‘ﬂ'lﬂ.
ol s InendaFealml, 2545,

Bitner, M.J.; Booms, B.H., and Tetreault, M.S. "The Service Encounter: Diagnosing Favorable
and Unfavorable Incidents," Journal of Marketing, (54, January 1990): pp. 71-84.

Brennan, J., The Original Thai Cookbook. New York: The Putnam Publishing Group, 1981,



125

Kotler, Philip. Marketing Management. The Millennium ed. Uper Saddle River: Prentice-
Hall., 2000.

Leininger, M., ed. Some Cross Cultural Universal and Non-Universat Functions, Beliefs and
Practices of Food. In Dimension of Nutrition. 1970.

Morgan, Michael. Marketing for Leisure and Tourism. Boston: Prentice-Hall, 1996.

Muqbil, Imiiaz. "Thai Cuisine and Tourism an Exciting Match", Bangkok Post, (7 June 1999).

Schiffiman, Leon G. and Kanuk, Leaslie Lazar. Consumer Behavior. 5" cd. New Jersey :
Prentice-Hall, 1998,

Thailand Development Research Institute (TDRI). A Study for the National Action Plan for

the Tourism Industry. Bangkok: TDRI, 2001.



