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ABSTRACT

The purpose of this independent study was to investigate the marketing mix influence on
the factors decision making in buying unit Vayupak Fund 1 of Unitholder in Uttaradit Province.

A questionnaire was used for collecting data. The sample consisted of 180 unitholder
buying unit trusts: 138 unitholder from Krung Thai Bank Public Company Limited, 22 unitholder
from Bank of Ayudhya Public Company Limited, and 20 unitho lder from Siam Commercial
Bank Public Company Limited. Frequency, percentage, and arithmetic mean were employed as
descriptive statistical devices.

The results revealed that the sample was mostly female, at the age between 40-49
years old, with an educational level of Bachelor’s degree, married status, being government
officials, having a monthly income of 20,001-25,000 baht, purchasing unit trusts in the range
400,001 to 500,000 baht, making investment style in the bank account, and investing in an open-
ended fund. Most of the questionnaire respondents received the prospectus; moreover, they read
them before buying the fund. Most respondents commented that clear information was disclosed
sufficiently. The respondents knew about the risk of unit trusts, differences between unit trusts,
and core banking and government bonds, and trading unit trusts in the stock exchange.

The influence of the marketing mix on the unit trust purchasing decision in Vayupak

Fund 1 was found at a high level of significance in ali aspects. The factor of price had the most



influence, followed by the factors of location, promotion, product, distribution, process
evaluation, and personnel, respectively. The major reason for purchasing unit trusts of Vayupak
Fund 1 was better dividends than the bank’s interest rates. The problem of purchasing unit trusts
of Vayupak Fund 1 was searching for information or insufficiency of information. Most of the
respondents felt satisfied with purchasing unit trusts of Vayupak Fund 1 and desired to buy more

unit trusts in the future.



