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ABSTRACT

This Independent Study had an objective to study the attitudes of Commercial Bank’s
Customers Towards Hire Purchase Credit Service in Mueang District, Nakom Pathom
Province. The Data were collected from the questionnaires of 300 _respondents and were
divided in to 60 customers from each of 5 large Commercial Bank. The analysis was based on
the descriptive statistics and presented in the form of frequency table, percentages and means.
The results of the study were shown as follows.

_ The study indicated that most respondents were male, aged between 21-30 years old, the
education level was Bachelor Degree, worked as an employee and had average income between
10,001-20,000 Bath per month. The buying ’s reason was for private uses. The most influence
in buying the car was by ownself and they used Toyota Brand the most.

Regarding to the elements of attitude in term of knowledge and understanding : the
study found that 82.3 % of the respondents knew  that the Hire Purchase loan required the
insurance ; 76.7 % of them knew that the customers would not be the car owner, the financial
company was the real owner . 75.7 % of the respondents knew that the car register books
were at the financial company and would be transferred when finished payment ; 67.0 % of

the respondents knew  that the loan was calculated in flat rate type along the contracts .
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62.3 % of them knew that the loan amount was from car price minus down payment ; and
58.3 % of them knew that the financial company could cancel the contracts if the customers
did not pay over 3 months; 56.0 % of them knew that the customefs would be responded
for the car damage ; and 50.3 % of them knew that the monthly payment came from
“(principal * interest rate * years) plus principal and devide by periods of payment” ;
493 % knew that the follow up fees and others related expenses were of the customers ;
41.7% of them knew that if the customers paid off their accounts in advance, they would
recieved 50 % discountsd ; 37.7 % knew that the overdue fine was calculated from the rate
of MLR.+10. and 25.7 % knew about Bank of Thailand would announce the master
plan that the Commercial Bank could serve the hire purchase credit service.

Regarding to the elements of attitude in term of ‘thinking : the study found that
in general , the respondents’ attitude towards Hire Purchase loan were at a “high level of
thinking” to the marketing mixed factors , by amranging the average scored from the
greatest to the least as follows : service personnel , physical , procedures, price , service
channel , marketing promotion and product, respectively.

Regarding to the elements of attitude in term of behavior , the study found that
the respondents searched some information before asking the credit service. The
respondents also wanted to use the credit service with Comercial Bank and the factor
that they wanted to use the service due to the convenience. The credit line would be
between 400,001-600,000 Bath, the expected durations were 3-4 years and Honda was the
preferred car. Most of them would probably suggest to their friends and relative person for

the hire purchase credit service with the commercial bank.



