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ABSTRACT

The objective of this independent study was to study the attitude of mobile phonc
users towards multimedia form of data and entertainment services in Bangkok Metropolitan. The
data were collected from questionnaires of 320 respondents who were customers of the GSM
Advance, DTAC, Orange and Hutch mobile phone service provider in Bangkok Metropolitan.
Data analysis used descriptive statistics that consisted of frequency, percentage and mean,

Most of the respondents were female, aged between 21-30 years old, with a bachelor
degree. Most of them were private company employees, earned 10,001-20,000 Baht per month
and their monthly expenses for multimedia form of data and entertainment services were less than
500 Baht.

The cognitive component, most respondents were familiar with MMS, Photoworld.
GPRS and Java game respectively.

The affective component, the respondents’ opinion towards the usage of the

multimedia form of data and entertainment services were at a high level of agreement.



The marketing mix factors affecting the attitude ranging from highest to lowest were promotion,
product, price and place respectively.

The promotion factor that atfected customers’ attitude at the average of highest level
was various usage of media.

The product factor that affected customers’ attitude at the average of highest level was
convenient services.

The price factor that affected customers’ attitude at the average of highest level was
high service charge.

The place factor that affected customers’ attitude at the average of highest level was
the 24-hour service,

The behavior component, the respondents had future tendencies to purchase mobile
phones that provide multimedia form of data and entertainment such e-mail service to purchase

goods and watch news/sports.



