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ABSTRACT

The objective of this independent study was to study factors affecting consumers in
purchasing decisions of automobile in Samut Sakhon Province.

The data was collected from questionnaires of 400 buyers of automobile in Samut
Sakhon Province, The data was then analyzed and evaluated using frequency, percentage, mean
and weighted average. The results of the study were as follow:

The marketing mix factors which affected consumers in purchasing decisions of
automobile in Samut Sakhon Province were listed in descending order of the average level as
follow : product , price , place and promotion respectively. The details of the study of each factor
were :

The product factor that affected consumers in purcha§ing decisions of automobile in
Samut Sakhon Province at highest average was oil conservation.

The price factor that affected consumers in purchasing decisions of automobile in

Samut Sakhon Province at highest average was the automobile’s price.



The place factor that affected consumers in purchasing decisions of automobile in
Samut Sakhon Province at highest average was the convenient operating time of both distribution
store and service stores.

The promotion factor that affected consumers in purchasing decisions of automobile in
Samut Sakhon Province at highest average was the technical staff’s experience in maintenance.

The product problem factor that affected consumers in purchasing decisions of
auntomobile in Samut Sakhon Province at highest average was oil conservation.

The price problem factor that affected consumers in purchasing decisions of automobile
in Samut Sakhon Province at lowest average was expensive auto parts.

The place problem factor that affectéd consumers in purchasing decisions of automobile
in Samut Sakhon Province at lowest average was difficulty in contacting auto sales staff.

The promotion problem factor that affected consumers in purchasing decisions of
automobile in Samut Sakhon Province at lowest average was late sérvice at the auto service

center.



