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ABSTRACT

The objective of this independent study was to understand the customer satisfaction on
service of OfficeMate Company Limited. This study was conducted by using surveys given to
392 customers who were customers of company. The data was collected by quota sampling from
sales area and divided measurement into 5 levels: very extreme, extreme, moderate, slight and
very slight. The obtained data were processed by the computerized software program and
analyzed by using descriptive statistics such as frequency, percentage, mean and standard
deviation.

The resuit of this study was found that in general, the sampling customers satisfaction
was c;n service of OfficeMate Company Limited at the extreme level. They were also satisfied at
the extreme level with physical distribution, personal, physical evidence, product and process

respectively but only satisfied at moderate level with price and promotion.



