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ABSTRACT

The objective of this study was to study attitudes of employees in the Northern Region
Industrial Estate, Mueang District, Lamphun Province towards personal accident insurance. The
samples of this study included 321 employees who worked in the Northern Region Industrial
Estate, Mueang District, Lamphun Province. The questionnaire was used in collecting data and
the statistical tool used were frequency, percentage and means.

The study revealed that most respondents were female, between 20-30 years old and
single. Their level of education was bachelor’s degree and their average income was between
5,000 — 8,000 Baht per month. The majority of the respondents worked at basic operator level
and their type of work was production and / or assembly.

From the study of the respondents’ attitude towards personal accident insurance, it was
found that, in terms of the cognitive component, they responded the most to the following factors.
In terms of product, they were aware that the insurance covered only the damage directly caused
by the accident. In terms of price, they were aware that the insurance premium was to be paid

annually and that it was not to become a saving. In terms of place, they were aware that



insurance company had branches and offices in different provinces. In termsof marketing
promotion, they were aware that insurance company advertised through different types of media,
including television and printed matters. In terms of personal, they were aware that insurance
company’s representatives were trained and passed the test on accident insurance knowledge as
required by Department of Insurance, Ministry of Commerce. In terms of image and physical
appearance, they were aware that insurance company owned reliable office building. In terms of
service process, they were aware that most insurance companics provided customers with care
card with which the respondents could use at designated hospitals without payment.

In terms of the affective componént, it was found that the average feeling at the various
sub-factors were as followed. For product, the average feeling was at the “agree” level; that
buying accident insurance took care of the threat of risks. For price, the average feeling was at
the “neutral” level; that the insurance premium they paid was at a waste of money as it did not
turn into their saving. For place, the average feeling was at the “agree” level; that it was easy and
convinient to buy accident insurance. For marketing promotion, the average feeling was at the
“agree” level; that the advertisements and marketing promotion through the various types of
media resulted in the prestige of the company. For personal, the average feeling was at the
“agree” level; that insurance company’s representatives were well mannered, well-groomed and
reliable. For image and physical appearance, the average feeling was at the “agree” level; that
insurance office was appropriately decorated and convenient for transactions. For service
process, the average feeling was at the “agree” level; that the claim process was late. For other
factors, the average feeling was at the “neutral” level; that only life insurance was enough.

In terms of the behavior component, it was found that most respondents said they were

not sure to consider buying or add more personal accident insurance in the future.



