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ABSTRACT

The objectives of this study, "Marketing Mix Factors Affecting International Freight
Forwarder's Decision in Chiang Mai and Lamphun Provinces in Using International Air
Transportation Services", were to investigate the marketing mix factors which affected the
decision of freight forwarders in Chiang Mai and Lamphun Provinces in using air transportation
services of each carrier, including the problem in using the service at the Thai Cargo Warehouse,
Chiang Mai International Airport. |

The study was conducted by using a questionnaire survey through the population of 38
freight forwarders whose offices located in Chiang Mai and Lamphun Provinces. The collected
data was analyzed by using descriptive statistical techniques.

The results of the study indicated that the majority of the freight forwarders in Chiang
Mai and Lamphun Provinces had no foreign share holders, the registered capital was less than 3
million baht, the number of staff less than 20, the major exported commodies were local
handicrafts, electronic components, ceramics and pottery, respectively. The majority of local

freight forwarders still use the service of Thai Airways International Public Company Limited as



a first alternative, though some of them were not TG's appointed agents but they had ever used
the TG services at Chiang Mai International Airport,

The marketing mix factors that affected the decision of local freight forwarders in the
whole picture were that physical evidence and presentation factor, followed by people or
employees, process, price, place, product and promotion factors, respectively,

Comparison of the average of the rank score of the decision factors in using air
transportation services of TG's appointed agents, non-appointed freight forwarders who had ever
used the services of Thai Cargo Terminal at Chiang Mai International Airport and non-appointed
freight forwarders who had never used the services, indicated that the average score was
diffefent.

The average score of the problem in sales and services in the whole picture at the Thai
cargo terminal, Chiang Mai Intemational Airport indicated rather less problem. However, the top
three problems were that they were unabie to get the confirmation of space on flight requested,
followed by insufficiency of airline’s containers to support freight forwarders' requirement and the

cargoes was unable to forwarded as booked.,



