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ABSTRACT

The objective of this independent study is to study the services mix factors, which influence
consumer’s selection of Car Wash Services in Mueang District, Chiang Mai Province. Accidental
sampling method was employed to sample 200 Thai users using Car Wash Services . The tool for
data collection was questionnaire. The data was interpreted in terms of frequency, percentage, and
mean.

The findings from this study show that most of the respondents were male, between 51-60
and 30-40 years of age, married, working at the governmental office, monthly incomes betweern
10,001-_15,000 Baht, having a diploma degree, using a personal car, usually they use the car wash
services in the department store or the shopping mall duing the weekend at about 12.01 — 4.00 p.m.,
the length of using the Car Wash Services was 1-2 hours a time and up to 1 times a month, and the

price of Car Wash Service was about 101-150 Baht per time.



Services mix factors that influence consumer’s Car Wash Services were ranked as follow.
The personal factor was the respondents’ most concerned services mix factor. The price factor was
the respondents’ second concerned services mix factor, especially the price for Car Wash Services
.The marketing promotion factor was the respondents® third concerned services mix factor. The
important sub-factor in this concern was to advertise in local radio. The physical appearance factor
was the respondents’ fourth concerned services mix factor. The respondents have mainly focused on
the sub-factors of reading conner sufficient light, and cool atmosphere. The service process factor
was the respondents’ fifth concerned services mix factor, the price card for Car Wash Services is
clear. The product factor was the respondents’ sixth concerned services mix factor. Respondents
emphasized on the sub-factors safety of the cars and cleaning service. The place factor was the last
respondents’ concerned services mix factor. The Car Wash Services should be located nearby their

home or office.



