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ABSTRACT

The objective of this independent study was to study the services mix factors influencing
consumer’s selection of computer game stores in Mueang District, Lampang Province, The sample
size was 200 users of computer game stores in Mueang District, Lampang Province by using
accidental sampling method. The tool for data collection was guestionnaire. The data were interpreted
in terms of frequency, percentage, and mean.

The findings from this study showed that most of the respondents were male, between
18 - 30 years of age, singles, graduated at secondary school. There were students, having income less
than 5,000 baht per month. The length of computer game stores usage was about 1-3 years. They used

the service from the computer game stores about 2-3 howrs per time and up to 2 - 4 times a week. The

computer game naming Ragnarok Online is the most popular game computer.



The services marketing mix factors influencing consumer’s selection of computer game
stores were ranked as follows:

1. The process factor, the highest average score was the grouping of games, in order to be
easily selected to play.

2. The personal factor, the highest average score was the expert of the in charge person in the
store, could suggest how to use the computer game.

3. The physical evidence factor, the highest average score was the sufficient light in the
computer game store.

4. The price factor, the highest average score was the hourly rental price.

5. The promotion factor, the highest average score was the membership condition, in order to
recelve privilege.

6. The distribution factor, the highest average score was the store operation time.

7. The product factor, the highest average score was having enough computers.



