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ABSTRACT

The objective of the independent study “Services Marketing Mix Factors Affecting
Secondary School Student’s Selection of Tutorial School in Nakhon Sawan Province” was to study
marketing mix factors affecting the secondary school’s student selection on tutorial school.

The data were collected from questionnaires completed by Nakhon Sawan province
secondary school’s students who had experiences with tutorial schools. There were 400 samples
selected from Quota sampling plan from 20 secondary schools which had at least 200 students and
the study results were as follows;

Concerning service behavior of students, the main objective of most students studying in
tutorial schools was to pass the entrance examinations. The tutorial school called “I Learn Tutorial
School” (Lilly Teacher) was found to be the most satisfactory school among students.

Concerning services marketing mix factors affecting the secondary school’s students
decision, it is found that the factors affected the respondents in a high level were people, physical
evidence and presentation, product, process and place, where as price and promotion affected the

respondents in a middle level.



Concerning the tutorial tendency among students in the following years, it was found that
44 percent of the respondents were not sure if they wanted to study in tutorial school in their next
academic years because they had no time and they would like to study by themselves. Besides, 58.39
percent of the respondents who were sure to study in tutorial school in next academic years would

study Math 1.



