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ABSTRACT

The objective of this independent study was to study consumer attitude towards lubricant
for gasoline engine in Mueang district, Samut Sakhon province. This study was undertaken by
gathering information from 400 respondents who were using lubricant products for gasoline
engine in the chosen field of study from June to August in 2003. The purposive sampling method
was used to find out attitude of respondents in this study. All received data was analysed by
relying on descriptive statistical method such as frequency, percentage, mean, and standard
deviation. The information was also described into three scale levels of attitudes; positive,

neutral, and negative.

This study, overall, it was found that respondents had a neutral level of attitude towards
lubricant products for gasoline engine. However, this could be further described into three types
of attitude components. These were cognitive, feeling, and action tendency components. The

result of these attitude types could be shown as follows.



Firstly, the cognitive attitude factor, the result was found that respondents had a neutral
level of attitude towards lubricant for gasoline engine. Respondents also had a positive level of
attitude regarding that they received good quality of using the lubricant product in which it could
help to extend their engine’s life, the engine’s cleanliness and convenience of buying. However,
they also had a neutral level of attitude regarding place of selling that had good decorative and

promotion aspect of the lubricant product.

Secondly, the feeling attitude factor, the result was stated that respondents had a positive
level of attitude towards trustworthiness, convenience of buying, and pricing of lubricant products
in the marketplace. However, respondents had a neutral level of their feeling attitude type

regarding television advertising and branding of lubricant products.

Lastly, the action tendency attitude factor, the result was showed that respondents had a
neutral level of attitude towards the usage of lubricant products for gasoline. They would

recommend their regular brands of lubricant products for others if those people asked for.

Moreover, according to branding of lubricant products, it was found that respondents had
a neutral level of attitude on branding of lubricant products. This includes Shell, Esso, Caltex,

PTT, and so on.



