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ABSTRACT

The objective of this independent study was to identify the customer satisfaction
towards beauty services of Ploysuy House of Beauty in Nonthaburi Province. The data was
collected by questionnaire survey method with 225 samples of 7 branches. The data was complied
and analysed by descriptive statistics which were presented in the table of frequency, percentage
and mean,

The results showed that most of the samples were female, age between 21-30 years,
worked as organizational/shop employees, finished bachelor degree, single status and income
10,000 baht/month or below. It was found that most of customers had applied for long term
course. They had become Ploysuy’s customers for less than one year. The customers had received
information from recommendation. They had never been using any other beauty shops. The
sample group’s satisfaction towards service marketing mix in product, place, people, physical
evidence and process areas were at high level and in price and service promotion areas were at
average level. When classified the satisfaction by age and average income (per month), it was
found that :

In product service area, classified by age factor, the customer satisfaction was at
a high level for all age except for age between 31 to 40 years. The customer satisfaction was at

an average level.



In product area, classified by age factor, the customer satisfaction was at a high level
for all age except for age aboved 50 years, the customer satisfaction was at an average level.

In price area, classified by age factor, the customer satisfaction was at an average
level for age equal or below 20 years, 31 to 40 years and aboved 50 years and the customer
satisfaction was at a high level for the 41 to 50 years sample age.

In product service area, classified by average income(per month} factor, the customer
satisfaction was at an average level for sample income equal or below 10,000 baht, 30,001 to
40,000 baht and the customer satisfaction was at a high level for sample income 10,001 to
20,000 baht, 20,001 to 30,000 baht, 40,001 to 50,000 baht and aboved 50,000 baht.

In product area, classified by average income(per month) factor, the customer
satisfaction was at a high level for sample average income(per month) equal or below
10,000 baht, 10,001 to 20,000 baht, 20,001 to 30,000 baht and 40,001 to 50,000 baht and the
customer satisfaction was at an average level for average income(per month) 30,001 to 40,000
baht and aboved 50,000 baht.

In price area, classified by average income(per month) , the customer satisfaction was
at an average level for all average income(per month) except for sample income 40,001 to 50,000
baht and aboved 50,000 baht ,the customer satisfaction was at a high level.

In place, people, physical evidence and process areas, classified by age and average
income(per month) factor, the customer satisfaction was at a high level for all sample age and
average income(per month) tevel.

In service promotion area, classified by age and average income(per month) factor,
the customer satisfaction was at an average level for all sample age and average income

(per month) level.



