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ABSTRACT

The objective of this independent study was to understand the marketing mix factors
affecting the credit card selection of Bangkok Bank Public Company Limited in metropolitan 1,
bangkok. This study was surveyed 400 customers of Bangkok Bank Public Company Limited branch
in 4 branches such as Head Office, Silom, Suriwonge and Jewelry Trade Center in period of April
through July 2003. The study was stratified random sampling. The statistic used was frequency,
percentage, mean, standard deviation and 3 rating scales: very importance, less importance and not
importance.

The service marketing mix factors that affected customer using Bangkok Bank’s credit card
in Metropolitan area 1, Bangkok at the high importance level were people, physical evidence and

presentation, process, price, service product, promotion and place respectively.



Regarding the service product factors which very importance affected the customer using
Bangkok Bank’s credit card was reputation of the Bank, services fastness and convenient to use at
merchant respectively.

Regarding the price factors which very importance affected the customer using Bangkok
Bank’s credit card was long grace period, higher credit limit and lower entrance fee respectively.

Regarding to place factors which very importance affected the customer using Bangkok
Bank’s credit card was various payment methods such as via ATM, branch’s location near work place
and convenient for visiting branches respectively.

Regarding to promotion factors which very importance affected the customer using
Bangkok Bank’s credit card were promotion at merchant and free annual and entrance fee
respectively.

Regarding to people factors which very importance affected the customer using Bangkok
Bank’s credit card were able to clarify question of the customer and resolve customer query,
attention, well-mannered and 24 hours services respectively.

Regarding to process factors which very importance affected the customer using Bangkok
Bank’s credit card was procedure to handle customer problem, to emergency increase credit limit and
to approve application respectively.

Regarding to physical evidence and presentation factors which very importance affected
the customer using Bangkok Bank’s credit card was correctness of detail in statement, system security

to protect customer information and credit card’s news respectively.



