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ABSTRACT

The objective of this study was to study the service marketing mix factors affecting consumer

buying decision through Bancassurance of people in Bangkok. This study was conducted by using

questionnaires to collect 400 samples from people in Bangkok. The data was analyzed by descriptive

statistics such as frequency percentage, mean and standard deviation.

The results of the study showed that most respondents were women, age between 30-39 years

old, single status, employees in private sector and holding bachelor degree. Their salaries were

between 10,001 to 20,000 baht per month, The bank service used mostly was the Bangkok Bank

(Public) Ltd. which type of accounts used was saving account, The life insurance company they used

mostly was the American International Assurance Ltd. and the non-life insurance company used was

Viriya Insurance Company Ltd.



The service marketing mix factors affecting consumer buying decision through
Bancassurance of people in Bangkok at the high importance level were service procedure, people ,
place, price, physical evidence, product and promotion respectively.

In the product factor, the most affected factor was reputation and trustworthiness of the bank
and the least was attached insurance service provided by the bank

In the price factor, most was suitable insurance premium rate and the least was the
acceptance of credit card.

In the place factor, the most affected the factor was that location of bank was near the
customer s community which made them convenient to entry and the least was that location of bank
was close to the customer s house.

In the promotion factor, the most affected factor, was advertisement in any type of media
and the least was the direct marketing by telephone.

In the service procedure factor the most affected factor was convenience and speed of
insurance claim service and the least was adequate staff in insurance service.

Regarding the human factor, the most affected factors were knowledge and skills of staff
about insurance, and customer’ s problems solving quickly and the least was good personality of staff.

In the physical evidence factor, the most affected factor was having recognized of permanent
office building and the least was having extra service facilities such as television, drinking water,

newspaper, magazine and rest room service.



