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ABSTRACT

The objectives of this independent study were to study the customer behavior and
problems in using A.T.M. card of Bank of Ayudhya Public Company Limited at Samutsakhon
Branch. The data were collected by purposive sampling. The samples used for the study were 378
A.T.M. card users of Bank of Ayudhya Public Company Limited at Samutsakhon Branch. The
data was analized by frequencies, percentages and means.

The results of the study were that most of the A.T.M., card holders were female, ageing
between 21-25 years old and single. Their education were lower than high school. They were
mostly private company employees with income ranged not over 5,000 baht per month.

For the A.T.M. usage behavior, they owned one A.T.M. card per person, and most of
them used the A.T.M. cards of Bank of Ayudhya Public Company Limited as recommended by
their emp[oyers‘ because their salalies were deposited via the bank. Card holding period was
mostly during 6 months to one year. For the usage method, the holders made balance enquiries
before withdrawing which mostly was an express withdrawal of 2,000 baht. Most A.T.M. service
used by the customers was the withdrawal from the accounts with the average of 1-2 times a
month. Most of them used the A T.M. service on the salary payment date, during 6.00 a.m. and
noon from any A.T.M. booths of any nearest bank.

Factors affecting the use of A.T.M. cards of Bank of Ayudhya Public Company

Limited at Samutsakhon Branch were as follows. The product factors; the respondents gave the



highest important level to the rapidness service of A.T.M. card application and the ability of pick
up at once. The price factor was in a moderate important level as of usage fee and application fee.
The place and convenience factor was at the highest important level as of 24-hour service. The
highest important level of promotion factor was A.T.M. slip sweepstake.

For the problems from A.T.M. users, it was found that long-time queuing and
frequently close of A.T.M. booths were important problems. The bank, therefore, should install
more A.T.M. booths and improve the computer system to be efficient so that the customers would

be highly satisfied with the service.



