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Abstract

The research on “The Promotion Mix of Housing Project Effected Consumer
Purchasing Decision in Chiang Mai Province had objectivel:

To study the Promotion Mix of Housing Project Effected Consumer Purchasing
Decision in Chiang Mai - Province.

Data were coliected by interview questionnaires from 144 people who lived in
Chiang Mai using the simple random sarnpling from 6 road and three Projects in each
road . Eight people in each project were selected by using Equal number sampling. All
data from interview questionnaires were analyzed by computer using SPSS/PC program. The
statistics used were descriptive statistics (frequency , percentage , mean).

The results of this research were as follows : _

According to personal factors the res.;Jlt of the study discovered that most of them
were age between 31 - 40 years ,bac-helcn degree and there occupation were government officjal,

Housing factors found that single house with two stairies was the most popuia next
was single house with one stair and the area between 51 - 100 aquare wah . Price was range
between 500,000 - 1,000,000 Baht. The consusner paid in term of installment more than cash .
In the way purchasing decision they took less than 3 months to visit the housing project

and most of the consumer use to visit other project before making decision.



Promotion factors, advertising was the most important than the other factor . the
second was sales promotion , the third was personal selling and finally were publicity and
public relation. .

All of the consumer which seperated by occupation group had seen billboard more
than the other advertising media . Accept housewife group had seen display booth more
than the other advertising media . According to income group had seen billboard more than
the other advertising media . Accept the consumer who had income between 10,001 -
20,000 baht had seen the advertising in the radio.

All of the occupation and income group cash discount had powerful in making
deciston dpring visit housing project.

All of the consumer which seperated by occupation gfoup emphasized on information
of housing project provide by saleman. Accept the ofﬂce? group emphasized on the way
that the saleman gave important and respect to consumer . According to income group most
of them emphasized on information of housing project provide by saleman. Accept the
consumer who had income between 5,001 - 15,000 baht emphasized on the way that the
saleman gave important ‘and respect to consumer .

All of the consumer which seperated by occupation group gave the important o social
activities of housing project. Accept labor group gave important to good relation with
community aqd media of housing project and private business group gave the im[.,mrtant to
good relation with local people. According to income group most of them gave the important
to social activities of housing project . Accept the consumer who had income less than
5,000 baht gave important to good relation with community and media of housing project.
Incomne group between 15,001 - 20,000 baht gave the important to good relation with

community .



