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Abstract

The independent study of “The After Sale Service Satisfaction of
Sukhothai Honda Cars Co., Ltd.’s in Sukhothai Province” had the followinig
objectives:

1. To study the satisfaction of customers towards the after sale service.
2. To study problems of after sale service.

In this study, questionnaires were used to collect the data from a sample
group of 152 customers. The data were analysed and evaluated in terms of frequency,
percentage and weighted average, The study covered the after sale service such as
reception, service center, customer relations department and facility as well as the
problems , The result of the studies were as fallows.

The average level of customer’s satisfaction towards the after sale

service of Sukhothai Honda Cars Co.Ltd. is medium in reception , service

center , customer relations department , and is high in facility components.



The main customer’s problems to the after sales services are the
expensive of part prices, the lack of reminding customer about checking up cycle of the

cars, high of labour price and finally the lack of follow up after repair.



