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Abstract

This study is qualitative research. it aimed at examining knowledge, technologies of
social marketing concept and approach and the application of social marketing in designing
and implementing drug prevention campaign in the youth group. The study has been
conductedr by investigating texts, documents concerned, observation and discussing with
responsible persons and clients of the three selected drug prevention campaign projects as
cases study. Data and information collected from these various means have been compiled,
analyzed and summarized ih accordance with the framework of social marketing concept.

The study results could be highlighted as follow : |
1. Essence of social marketing concept

Social marketing is a sirategy for changing human behavior. It combines some key
commercial marketing concepts of customer - oriented, market segmentation and target
research, marketing strategy and marketing mix, integrated effort aﬁd marketing management
process with the best- elements of the ﬁadiﬁonal approach of social change campaign (using
social advertising and communication concepts) in designing and implementing social change
campaigns for changing ideas and practices of individual, group and people in public sector.
The social marketing concept / approach has been brought into practice by development

agencies in heaith, educational and environmental programs.

2. The application of social marketing concept in public sector programs in Thailand.
Non government organization and private sectors have played the lead role in applying

_social marketing concept in Thailand, starting with the nation-wide family planning campaign



by the Population and Community Development Association or PDA and the environmental
awareness campaign (Magic Eyes - Help Keep Thaitand Clean) by the Thai Environmental and
Community Deveiopment Association or TECDA. For the drug prevention campaign, the study
from the three selected drug campaigns found that knowledge and technologies of social
marketing can be applicable in designing and implemmenting drug prevention campaigns for the
youth group, especiaily, the marketing mix can conveniently provide supplementary elements to

the youth in order that they can effectively lead to the change of behavior .

3. The design and implementation of drug prevention campaigns using social marketing
concept.

The use of market segmentation, target selection, position and research and formulation
of broad strategy and marketing mix in appropﬁate, supportive ways to fit with the youth, in
combination with the design of objectives and strategies or set up campaign programs in details
including utilization of research results to adjust the planned programs to fit with changing
environment and the target group needs will ensure the effective drug prevention campaign.
The mentioned steps and processes derived from the core elements and process of the social
marketing concept and approach distinguish the social marketing campaign from the traditional
campaign. The final step is to prganize resources, implement the campaign, control and
evaluate the results which require data about the target group responses to the campaigns and
this step, practically, is still the key sucess factor for the achievement of the drug prevention

campaigns.

4, Recommendation for the application of social marketing concept

There are some positive and negative comments of the application of social marketing
concept in social change campaigns which should carefully be taken into account by sdcial
developers. Apart from this, the knowledge and experiences of social marketing concept /
approach among the academical and implementing agehcies are still fimited. Further studies,
researches and dissemination of research results, exchanges of work experiences among the
interested, people concemed by responsible agencies, for instance: the universities, the

Office of the Narcotics Control Board { 0.N.C.B.) etc. are of prime importance to the success of



the use of social marketing concept as the supplementary or alternative for social change

campaign.



