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Abstract

The study of “The Opinions of Medical Staff in the North on the Promotion
from Distributors of Infant Formula Milk Powder” was aimed at examining the Opinions
of Medical Staff in the North on the Promotion from Distributors of infant Formula Milk
Powder.

The samples of the study were three groups of medical personnels in
* Amphoe Mueng, in the north provinces : obstetrician, pediatrician and nurse in each
hospital, forty samples from each group, made fotal of 120 samples. Questionnaires
were used for collecting data. The data analysis process was carried out by means of
SPSS/PC” microcomputer software, statistical techniques utilized were percentage,
mean, analysis of variance and scheffe test.

The result of the study about the opinion of medical staff in the north on
the promotion from distributors of infant formula milk powder showed that most of them
recommended infant formula milk powder to mothers who couldn't breast-feed their
babies and didn't specify the brand. The promation from distributors of infant formuta
milk powder was about giving away for samples through medical channels to mothers
who couldn't breast-feed their babies, selling milk powder at discounted rates through
medical channels, giving away free samples through hospital to new born babies both
before and after discharge from the hospital, inviting weli-known speakers from

Thailand and aboard to speak on interesting subjects, giving away complementary



books to record vaccines, Face-to face and sales of milk powder to medical personnel.
Face-to face promotion of bables’ milk powder sales in hospital shops by company
sales-persons, giving away free promotion goods (with the company’s logo on them)
and posters of new born babies with the company’s logo displayed in maternity wards.
‘The most of medical staffs accepted the promotion from distributors of infant formula
milk powder. Exception posters of new born babies with the company's loge displayed
in maternity wards that was not accepted about 36%.

The medical stafis accepted the very importance on the promotion from
distributors of infant formula milk powder except giving away free promotion goods
(with the company's logo on them) and posters of new born babies with the company’s
logo displayed in maternity wards. about giving away for samples through medical
channeis to mothers who couldn't breast-feed their babies, selling milk powder at
discounted rates through medical channels, giving away free samples through hospital
to new born babies both before and after discharge from the hospital, inviting well-
known speakers from Thaitand and aboard to speak on interesting subjects, giving
away complemeniary books to record vaccines, Face-to face and sales of milk powder
to medical personnel. Face-to face promotion of babies’ milk powder sales in hospital
shops by company sales-persons and the importance about giving away free
promotion goods {with the company’s logo on them) and posters of new born babies
with the company’s logo displayed in maternity wards were accepted in the importance
level.

The medical staffs felt very satisfied on the promotion from distributors of

infant formula milk powder.



