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Abstract

The purposes of this study on consumers behavior of 2T lpw
smoke lubrication in Amphoe Muang Chiang Mai Changwat Chiang Mai were
to study consumers’ behavior, the factors that consumers consider to
by and consumers’® opinions toward 2T low smoke lubrication in Amnphoe
Muang Chiang Mai Changwat Chiang Mai. The study was done by analyzing
the data Collected from the questiomaire used with motorists who rode
2 system motorcycles. Three hundred sampling selected from motorists
in various roads in Amphoe Muang Chiang Mai Changwat Chiang Mai. They
were selected by using Purposive Samwpling and Accidental Sampling. The
questionaire data were computed and interpreted by using SPSS/PC
progran with frequency , percentage and chi-square.

The results of the study consumers’ behavior of 2T low
smoke showed that the most well-known brands were Esso, Mella, Shell.
The brands that they mostly used were Molla, Castrol, Elf. The top

three brands that they were using and intended to buy next were



Castrol, Molla, EIf respectively. Most of the consumers bought 2T low
smnolke lubrication at petrol stations and repair shop. They bought it
in 1 litre and 0.5 litre cans and once a can. They would buy when they
found that they almost ran out of it. They selected 27T low smoke
lubrication as the same brand as ordinary 2T lubrication. Their reason
in using the same brand was they were satified and trusted in its
quality,

The marketing factors that most effected to consumers in buying
was product itself according to good quality. Next marketing facltor was
place that was easy to purchase, cheap price and used to see from
advertising media respectively. The others factors that effected consumers
to buy were psychology factors according to tLrustful brand and social
factors was the recommend from repairman, friend and relative. Consumers
condidered the 2T low smoke lubrication which had the industrial standard
signs and label before buying it.

According to consumers’ opinions, they stated that the quality
of 2T low smoke lubrication was differences from ordinary 2T were that 2T
low smoke had less amount of white snoke than ordinary 2T and it
helped better lubricating. Consumers knew about the legal regulation to
produce and use only 2T low smoke lubrication and they agreed with it
because they expected better environment. Consumers had known and used to
see advertising about 2T low smoke from television, posters and stickers.
Their favorite sales promotions were free goods, premium, more quantity
with the same price and motorcycle racing. They had the opinion that the
colour of the cans should be white.

The results of the hypotheses testing were that consumers?
behavior of 2T low smoke lubrication had no difference according to
age and income factor. The factor for their consideration to buy 2T
lov smoke lubrication was not the price but the quality. Most of Lhem

had the opinion that 2T low smoke had different quality from ordinary 2T.



