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Abstract

The independent study of "Marketing Strategies of Tutorial
School for Upper Secondary Level in Amphoe Muang, Changwat Chiang Mai"
has two ohjectives.

1. .To study ahout marketing strategies +that tutorial schools
use with upper secondary level students.

2. To study abhout +the factors of marketing strategies that
affect upper secondary level students in choosing tutorial schools.

The data of this study are caollected from the sampling group as
follow.:

1. The enterprensurs of four large tukorial schools in Amphoe
Muang, Changwat Chiang Mai whiéh have classes - of more than 100 students
were interviewed. .

2. The 280 upper secondary level students in the same four
tutorial schools were given accidental sampling.in questionairs.

The important of marketing strategies in the view o? the enter-—

preneurs gf four tutorial schools were not significantly different,0.05.



The factors of marketing strategies +that affect upper secon-
dary level students in choosing tutorial schools were not significantly
different, 0.05.

Four enterpreneurs emphﬁsize on the follow factors:

Service. The content of curriculum is more important than the
buildings and theltexts.

The cost of tuition fee. The tuition fee is depend on the
guality and service. The minor cause of tuition fee is opersating cost
and monthly installment.

Location, Schools must he located in community where students
can commute easily without traffic jam.

Promot ion. Schools are asdvertised mostly by announcing of the
cause by senior and fomer students, hy distributing of phamplets and
leaflets , and by showing statistics of students who passed the exam
to university.

Internal marketing. For personnel selsction the school emphasis
on skilled and experienced tutors, and those who have good human rela-
tionship and nice personality.

Quality of service. The schools expect to have tutors with
teaching skill and experienced the most and they alsg put some concern
about“generosity and respectability.

Competition. The schools emphasize on giving information of
application for futher studying, then on educational guidance and on
the entrance examinations guaranteed courses.

From the studies, upper secondary level students emphasize on
factors that influence them on how to choose tutorial schools
especially about curriculum and content, about how to solve‘prohlems,
and there also emphasize on the tuition fee, location of schools in

public area, and being introduced by friends and the seniors.



From the aquired data, marketing mix strategies, operating of
tutorial schools for upper secondary level must have good setting of
curriculum especially technigue to solve problems, comparative tuition
fee, good location for students to commute, and good advertisement.
There must be good selection of skilful and experience tutors, good
service for marketing strategdies on the service management in order +o

further better business.



