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Abstract

The objectives of the independent study on "Factors Effecting
Consumer Purchase Decision for Mini ~ Cars in Amphoe Muang, Changwat
Chiang Mai." were to study the factors effecting consumer purchase

decision for mini - cars and the problems in using mini - cars.

The sample group in this study were one hundred and twenty
samples who used mini - cars. They were selected at random within 16

tambons in Amphoe Muang, Changwat Chiang Mai.

The questionnaire was employed in this study. The data
obtained were processed by mnmicro computer, SPSS/PC+ program, using
frequency, percentage, mean, standard deviation, analysis of

4
variance, and confidence interval for percentage of population.



The study showed that the most inportant factors effecting
consumer purchase decision for mini - cars were not only product
itself but also price, place, promotion, and other external stimuli
which had the same level of significance. The consumers set the same
significance for all factors with a high level significance except

for a promotion, which gained a moderate significance.

The most inportant problem generated from using mini - cars
related to product was their delicate bodies, for price was an
expensive cost of spare parts, for place was inadequate service center

and for promotion was lack of continual information from dealers.




