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Abstract

(1]

The objectives of the independent study Marketing

Factors Effecting Customers’® Housing Loans of Commercial Banks

1"

in Muang District, Chiang Mai Province " were to study the
marketing factors effecting customers’ housing lcans and the
problems of customers® housing loans of commercial banks in
Muang District, Chiang Mai Province.

The sample group of this study were 2390 samples who
came to pay their housing loan debt at the banks. They were
surveyed by questionnaires and the data collected were then
processed by micro-computer SPSS/PC+ program, using frequency,
percentage, mean, and standard dewviation.

The study showed that pricing and product-factors
were at a high level effecting customers’ housing loans, while
place and promotion were at a moderate level.

The problems generated from using housing loans, the

pricing problem was at a high level while product, place and

promotional problems were at a moderate level.



