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Abstract

The purposes of this independent study "Buying Behavior for
Pedger Phone in Amphoe muang, Changwat Chaing Mai" were to study three
objectives. 1. To study consumer’s behavior in purchasing pedger phone
in Amphoe muang, Changwat Chiang Mai. 2. To study marketing factors
that influence on purchasing padger phone. 3. To study the problems

in using pedger phone service.

The Sample group in this studies were the consumers who
bought pedger phone in Amphoe muang, Changwat Chiang Mai. Sampling
selected by purposive and stratified samling. The questionaire
techique was employed in this study. The data obtained was analysed
by using the sampling SPSS/PC software package which produced

percentages, mean frequency and Chi-Square test.



Buying behavior for pedgers phone in each group of consumer
were as following: Businessman group consumer mainly bought Phone
Link, Thai model, which price were 3,501-5,500 baht. Most of them
used for business purposes. Most of government officials group bought
Phone Link, Thai model, Which price were 3,501-5,500 baht. Their main
purpose for personal purposes. Housewives and students group mainly
bought Phone Link and Hutchison, Thai Model, which price were

5,500-7,500 baht. Their main purpose for personal use.

The major marketing factor that imposed the businessman
group on buying pedgers phone was the distance of the office 1location
convenience to the service office. The product feature and special
discount coupon were the minor factors. The marketing factor in
buying pedgers phone for the government official group was the
influence of thier reference groups the most important factor. Special
free gift, premium, drawing a lot and product dealer were the minor
factors. For the housewives and students group, the major factor was
special discount coupon and the minor factors were drawing a lot and

premium.

Problen in using service that mostly found in the
businessman group was the branch net work station does not cover the
service area which causes inconvenience in using service. For the
groups of govermment officials, housewives and students, the major

problems was the expensive monthly expense.



