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ABSTRACT

The main objective of this study was to know the adoption process and to analyze
factors affecting adoption process of consumers on germinated brown rice in Chiang Mai
Municipality, Chiang Mai Province. The survey was carried out in order to understand current
situation on production and marketing of germinated brown rice . The survey population was a
group of buyers who are 20 years or older. Servey sample are from 212 people in the health food
stores, organic market and supermarkets. By systematic random sampling. Data was analyzed
through descriptive statistics and likert scale.

The survey found that 80 people or 37.74 percent of sample does not have knowledge
about germinated brown rice. Group of people who know about and interest in germinated brown
rice but did not proceed to adoption consist of 67 people or 31.60 percent. About 65 people or
30.66 percent are the currently consume.

The study of adoption process on germinated brown rice from 67 people who consume
were random selected for 50 people. Servey about awareness of germinated brown rice found that
27.3 percent of consumers acquired information about germinated brown rice from television and

recommendations from friends. About 50 percent of consumers realize that germinated brown



rice have GABA while another 50.0 percent of consumers do not realize that germinated brown
rice have GABA. The result about interest and the evaluation stage, measured by the query, using
a 1-5 likert scale (1 is the least important, 5 is most important) indicated that consumers are
interested in searching for information about germinated brown rice with 2.98 scale, and the
evaluation stage consumers think that they may consume germinated brown rice in the future
with 3.30 scale. The factors that hinder the adoption process of germinated brown rice of non-
consumer are distribution channel is not convenience and difficult to purchased , second they do
not have knowledge about germinated brown rice, the price is also too expensive, but factor on
nutritional values of germinated brown rice was convincing that consumers will consider
consumption of germinated brown rice in the future.

The study of adoption process on germinated brown rice of 65 people who consume were
randomly selected 50 people as a sample group. Sampling were measured using a questionnaire,
using a 1-5 likert scale (1 is the least important, 5 the most important). It was found that at the
awareness stage, consumer know about germinated brown rice at moderate level, information was
received from others who previously consume with score of 2.78. At interest stage, consumers are
more interest in germinated brown rice at medium level with 3.02 scale and finding more
information by themselves. After evaluation, consumers think that germinated brown rice has
high nutritional value with 4.08 scale, which is probably the reason to accept the product and try
product. At trial stage, consumers were satisfied after consume a nutritious of germinated brown
rice at high level with 3.92 scale. Adoption stage consumers acceptance of germinated brown rice
and will consume regularly at medium level with 3.18 scale. The factors affecting adoption
process on germinated brown rice for those who consume, is the nutritional value of germinated
brown rice. The factors that affect consumers not accept are the expensive price, distribution
channel is not convenience and difficult to purchased, the taste is not suitable and storage time for

germinated brown rice is short.



