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 (Farmhouse) 

        

   Bed & breakfast houses 

 (Farmhouse)  (Guesthouse)   

  

 

 (  2544  : 10-11) 

     

 (Be a guest, not just a tourist)    

 Home stay  B & S   

  

   

   

   

    

   (Rural tourism) 

 

  

 ( . 2544  : 1)  

 

2.1.4   
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  Home stay 

   

 

 (  2545 : 4-6) 
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 (  2503 – 2525)  
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2.  

    

 (  2526 – 2536)  
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 Home stay  
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 (2537 – )  
1.   

  

2.  . . 2537–2539  

    

   

    (  /  ) 

       

 ( )   ( )  

3.  . . 2539  

  (Adventure 

ecotourism)  (Home stay)  

4.  . . 2541-2542  (Amazing 

Thailand. 1998-1999) 
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5.  (Ecotourism) 

   

    

  

    

     

 

  Home visit  

 

(Community based tourism)  (Rural tourism) 

   

 Image  ( . 2545 : 6)  

6.  . . 2546  ( .)  
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 ”  “ ” 

   1-4  

2546   

  

  ( . 2546 : 1)  

   

 Bed & breakfast, Home stay  Farm stay  
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9.  
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2.1.5  (Baan Phak)  
  

  

 

  (  2545: 7) 
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  (Service offered) (
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 (Management)  
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 (Home keeping 

procedure) (  2545: 9-13)  
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 (The bathroom)    
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4.     

5. 

 

    

    

   

   

  

 

 (Reception)   
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 (Reservation)    

  Internet  
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(  2545 : 12)   

1.  

2.   

 

 

3.  
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 (2545: 13-14) 

  

1.  

2.  

3.  

 

 (Accommodation) 

 (Home stay)  

 

  (Learning process) 

  (Knowledge)  

(Understanding)  (Attitude)  

 

 (Appreciation and impression) 

   

 

  

  ( . . : 

7;   2544 : 49-54)  

  

1.   

    1.1    

  

    1.2    
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           1.2.1  

  

    

          1.2.2   

  

            1.2.3     

  

  

    1.3    

  

2.    

    2.1    

   

     2.2   

   

   

     2.3     

  

    2.4     

  

    2.5     

    2.6   
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 (   . . 2542,  . 2548: 

6) 
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  (  

. 2548: 5,  . 2548: 6,  . 2548: 6) 

 

2.2.2  
 

  (Cronbach.1963: 68-70) 

 7  (Seven elements in behavior)  

1.  (Goal) 

   

 

  

2.  (Readiness)  

  

3.  (Situation)   

  

4.  (Interpretation) 

   

5.  (Response)   

6.  (Consequence)   

  

7.  (Reaction to thwarting) 

  

  

 

2.2.3   
 2   (  

. 2548: 17)  

1.   
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1)  (Culture factor) 

  (

 . 2541: 130)  

 

1.1)  (Culture)  

   

  

1.2)  (Subculture)  

 

   

1.3)  (Social class)  

  

  

2)  (Social factors) 

  

2.1)  (Reference groups)  

    2   

 (Primary groups)     (Secondary 

groups)     

  

2.2)  (Family) 

    

2.3)  (Roles and status) 
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3)  (Personal factors influencing 

consumer behavior)    

3.1)  (Age)  

3.2)  (Family life cycle stage) 

  

  

 

3.3)  (Occupation) 

 

3.4)  (Economic circumstances)   

(Income)  

    

3.5)  (Education) 

  

 

3.6)  (Value)  (Lifestyle) 

  

   

   

  

 

2.   

 

  

1)  (Motivation)   (Drive) 

 (  .2541: 138) 

    

  (Attitude change) 

    

 (Basic motivation) 
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2)  (Motives)  

  

 

  

 (  . 2542: 54 – 56) 

3)  (Perception) 

 

 

4)  (Learning)  (Change 

of behavior)  /  

  3   

4.1)  (Cognitive)   

  

4.2)  (Affective)   

   

   

4.3)  (Behavioral) 

  

 

5)  (Beliefs) 

 

6)  (Attitudes)   

 

7)  (Personality)  

  

8)  (Self concept)  
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2.2.4   
 2   (  . 2546: 131-136)  

1.   2    

1.1  (Direct observation)  

  

  

1.2  (Naturalistic observation)  

 

 

 

  

 

  

  

  

  

   

 

2.     

2.1  

  2    

  

   

  

 

  

2.2   
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2.3  

  

  

 

 

2.4  

  

     

 
2.3  
 2.3.1  

  “Satisfaction” 

  “ ”  

  2 

 (Consumer Satisfaction) 

 (Job Satisfaction)    

 2    

  “

” 

  

 “

  

”  “   

  

”   
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  5 

   

1.  (Physiological needs) 

        

  

2.  (Safety needs) 

   

   

3.  (Social needs)  

(Love and belongingness need)   

   

   . . .     

4.  (Esteem need)  (Self - 

esteem)  (Recognition)  (Status)  

    

    

        

5.  (Self – actualization needs) 

 

   

     

    

  

  

  

 
2.3.2  

   2  (

 . 2543:19)   
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1.   

  

2.   

  

    

  

3.  (  . 2543:19;  Oliver. 1980: 460) 

 

  

  

 

 
 2.1  

:  . 2543;   . 2537. : 
.  

 

    

1.   
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2.  

 (Willingeess to pay) 

 

  

3.   

 

  

4.   

  

   

5.   / 

 

 

  

6.  

 

   

   

7.  

 

  

  2   

1.   

   

2. 
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  (2547: 6)  
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2.4.2  
 (Oskamp.1977: 119 – 133)   

1.     

   

2.    

  

  

3.   

   

4.   

   

   

5.       

      

  

  (2529: 51 -54) 

      

    

    

 

2.4.3  
 

     

   

    

  

 (Best. 1977 : 17)    
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2.4.4  
 (Remmer. 1954 : 171)   2   

1.  –  

  

-     

-      

2.  

      

   

 

2.4.5  
    

 4   (  .2531 : 4 )  

1.   

         

2. 

     

 

  

3.  

       

4.  

       

 

 
 

  

 5      

  (positive)  

(Nagative) (  . 2530: 94 – 97)  
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 (Morgan; & King.1991: 536,750)  

  

    

 (Best. 1997: 171)  

 

  

  3   

   

   

(Zadrozny.1979: 234) 

 
2.5  

2.5.1  
  (2546: 431)   (Service) 

 

  (Kotler Philip.1997: 608)  

   

  

  

   

      

     

 (  . 2543:173)  

1.  
  

 

    

2.     
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2.5.2   
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 2   (  . 2543)  

1.   

2.  

 

  (  

.2543)   
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1.   

2.   

3.    

4.   

5.   

6.   

7.   

 (  . 2543)   

1.   

2.   

3.   

4.   

5.   

6.   

 

2.5.4  
 

  

   

1.   

 

  

2.   

 

  

3.   

  

4.   
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