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ABSTRACT

This independent study aimed to study marketing mix affecting accounting firms in
Mueang Chiang Mai district and their behavior towards purchasing accounting software package.
Data were collected by the distribution of questionnaires to 127 juristic accounting firms in Mueang
Chiang Mai district, registering to the Department of Commercial Registration and enlisting in the
Federation of Account Professions, as the samples of this study. The questionnaires were sent to
those specified accounting firms with the determination of sample size at 95% confidence interval
and 5% error level and with the use of Krejcie and Morgan table. Data obtained were analyzed by
the descriptive statistics, consisting of frequency, percentage and mean, and the inferential statistics,
including t-Test as well as One-Way ANOVA, as done by the hypothesis testing at the 0.05 level of
statistical significance.

The findings presented that most respondents were 36-45 years old with Bachelor’s
degree or equivalence and with 5-10 years of experience in accounting works. They had worked at
the recent firms for 5-10 years and were in the position of Accounting and Finance Manager. The
accounting software package that they previously used called Express, which was also the program
that they had been using recently. They participated in the decision making process towards
purchasing accounting software package. The amount of registered capital of their accounting firms

was 500,001-1,000,000 Baht. Their accounting firms were established for over 10 years. Number of



full-time employees was ranged between 1 — 5 persons and number of corporate customers was
ranged between 51 — 100 companies. Their firms earned annual net income at less than 500,000
Baht, average net profit at less than 100,000 Baht, and had fixed asset value at less than 500,000
Baht.

Marketing mix factors that the respondents rated at high level of importance and
affected to their opinions were presented in descending sort as follows: product, place, price and
promotion.

Hereafter, the top 10 elements of marketing mix factors were shown: capacity of the
program to synthesize performance with the previous system without troubles, diversity of the
program which could be extended according to the business growth, flexibility of the program with
simple usability and fast processing, having sale-staff who were knowledgeable on the program and
able to explain it well, warranty of the accounting software package as offered by manufacturer or
distributor, reasonable price comparing to other brands, reputation of the software product, standard
entry record program according to the Software Standard Type C, as promulgated in the
Announcement of Department of Revenue, Issue 89, having extended distributors in many areas
which were convenient for customers to use services at its wide-range of service centers, and
standard entry record program according to the Software Standard Type B, as promulgated in the
Announcement of Department of Revenue, Issue §9.

The findings on behavior of accounting firms towards purchasing the accounting
software package presented that Express was the accounting software package that the majority of
respondents used. Most of them were the one who made purchasing decision. Channel or medium
that they searched for more information about the accounting software package was the
recommendation of friend. Most of them agreed that the accounting software package could
shortcut working period or increase working efficiency more than 61%-100%. Regarding the TFRS
(Thailand Financial Reporting Standards), the results suggested that it did not affect to their decision
making towards purchasing the accounting software package. Most customers had budget for
purchasing the accounting software package at the amount of less than 100,000 Baht and preferred
to pay for it in cash or cashier cheque. The customers mostly purchased the accounting software

package during July — September through software agents.



