INANHIN

192



tyaauaiy

(309 N9ANTTNVBNINN ARSI 19A TumIU3 Tanersunsasasumalusuneiioudealai

30
=RDe

1409
Az ¥ A = 0w Yy a
LHJ‘U?(?J‘]JEHN“HHJuﬂTﬁﬁTm@HalW@ﬂWﬁﬁﬂ‘HW FIUITUNTAUAINVUDTTS AN
o a a v A Aa v A ' 9 o 9 Ay ¥ Y
ﬁaﬂq@lﬁﬂ%fy}ﬂg']ﬂﬁﬁWﬁﬁﬁﬂﬂiJ‘HTUﬂ!"VWI NW']'J“I/I?J']@EJLGD'?N“lﬂﬂJ LL@%@IﬂﬂﬂWiu']sllny.aﬂllﬂfﬂ'lﬂgﬂﬂW
o A ya X A 1 v Y q Y A 2
ulﬂW@Jlu']ﬂ']TUiﬂ']ﬁ(lﬁﬂﬂlulW@ﬁuﬂﬂﬁ@U@]@ﬂﬂTNﬂﬂﬂﬂ']'iéll'f)\‘lgﬂﬂ']{lﬁll']ﬂﬂﬁ:ﬂ GUUFUDINUIL
Y @ A = v Y o ¥ o= v
GLGHﬂﬁngJGBULW@ﬂ'ﬁﬁﬂH']Wnuu ﬂﬁuuﬂﬂﬂ]ﬂﬂ?’luﬂ?m’l@ﬁﬂﬂl!ﬂﬂﬁ@ﬂﬂ’ln@@ﬂlluu’ﬁ@ﬂﬂ’lu@’lu
a 3 Ad a I a ~
ﬂ'J']Mﬂﬂlfﬂuﬂ!ﬂu@ﬁﬁgllaglﬂUﬂj'ﬂli]i\ill’lﬂﬂ’c:fﬂ

YR 1 I ] A A
Qﬁﬂﬂ1ﬂ]@ﬂlﬁ]ﬂﬂmﬂ1ulﬂuﬁ]ﬂ%ﬂ’q@ maﬂﬁaznaﬂummamm‘uﬁa‘uam

v A
unanglssal Resalsma
v =R

Anfnefsyan Invdngasusnisganoumtuda

ABLUTNITFIND WMIINAoIFo 11

=) 5’ v | ! [ dw
NgazeuAvUVTIUMNTAU nygeentiu 4 a3y a3y

J A 9 & by

dui 1 doyani lvesdneunuaaun

AN 2 doyanganssuvesinnewuiednydlumsus Innemisumsasgsunielu
o A =S 1
BuNvINB A 11y

U d‘ 9 [ d‘d 1 o 1 d' v a a

a7 3 PoyatladsaiulszaunanmsaalaNUnaaelnNeuNeIn 1A Tun1s U3 1na

a o A = |l

PIMIUAIAEYT UM U UNDID UTB 1Y

oA 9 9 9

duh 4 Poyatlyninaziorauon UL YOIRAD ULV TOUDIY

193



o d‘ ,\/ Y v d‘ A k4 A A A Y U U '
NIMINMUAIDIIE ‘I"mWli’)ﬂ'ﬂil"l’l‘i’n‘]—!ﬂi’)x‘lﬂ]i!ﬁi’)ﬂ‘ﬂii’)!‘“ﬁlﬂ%i’)ﬂ?]ﬂﬂ’J!i’l"ll%’l\ﬂu‘lﬁ’)\‘i’JN

v oAy o v
aIun 1 °lJﬂgﬂ‘i’l’l}l’lﬂﬂlﬂﬂﬂﬂﬂﬂ!mﬂﬁﬂﬂﬂ1ﬂ

() 1. o15M ( )2 9151

( ) 3. 101 ()4 819 TUIATEY) .
2. INF

() 198 ()2 naN
3.919

()1 énn 213 ( )2.21-301

( )3.31-407 ( )4.41-501

( )s.so’ﬂ?ﬁu"lﬂ
4. gO1UNN

(1. Tan ( )2 ausa ( )3.8uq

Yy A =
5. iw"lﬂmasmamau

( ) 1. 61021500 USD ( )2.501 - 1,000 USD
( )3.1,001 — 1,500 USD ( )4.1,501 — 2,000 USD
( )5.2,001 — 2,500 USD ( )6. 110031 2,501 USD Y1l

o g‘/ d‘ d' o Ql = ) g’l dy
6. TIUIUATINAINUNGIVIH AT 11w (37uATIU)

Nee
‘DQ

v
() 1.a53u5n ()22n
v

() 3.3n% () 4. 4a599u

2De

194



1 ~ o v A 1 3/ dy 1 9 ] = [~1 Ao
7. Mm3umeaneddanIamsedlviasatl mulsnarludaiadea vl unainiu
() 1. 1-37 ()2 4-67U

()3 7-107 ( ) 4. 100 10 Juyu'll

o I o ' a Ao v A '
8. agiszasaranueamulums@un1annTar el
() 1. NeuigyYNNHDY () 2. AagegsnvAmsavliaau

() 3.Bsuanaiiou () 4 0u TU5ATLY .o

\ ‘:‘ Y ) U \} d‘ Al X =) =) o
auii 2 doyangAnssuvesiinneuieImanalumsuslanemsussasesumaludune
=} = \l
o avealvial
1 o dy [ Y o 1 F) 1 EY
9. Mulnweomsnanlsznnlaiig mnumeasssiviieoms @evlduinni 1 1)
= 1 9 F) F) % 9 I 9
) 1. 0ITIURSATU T1IHYUAT T1IT1ANTLNTT 91IRA 919510009 1Tudn
) 2. DagReyULHT/AUNIU

' o 9 Y o w < 9
) 3. m‘ﬂﬁhl‘ﬂﬂ LYY 7 U G]ll%lﬂ]ﬂ ANYT WA NDA Lﬂu@u

(
(
(
() 4 ormsnudios Sanu TaEld wu Srmiion dush a1 Sudu
( ) 5. adarn/malyl

() 6. liinoio

(

) 7. 819 (UIATEY) .o

1 o 49' A A Y Y o ' 4
10. MuNPFOVRIN MU 1nTeRN tazwa i Uszianlatha nauksasedvititee1ns (mevla
' 9
AN 1 T9)
' a 2\// < 9
( ) 1. vuylng 9y nearsy neaveen doesnes vuusu wudu
() 2. vuv/ana ) vang
( ) 3. dmealnaunledever1sa
4 4 1 ¥ S I
() 4. 19509A11)521a% Soft drink 151 31 Nl 1iwa 137 iudn Hudu
[ 1 ] I
( ) 5. wa'ldanan wu uaa Ty vzazne dudesa Wudu
9
( ) 6. linede
(

) 7. 04 (TUSATEY) v

195



Jd v A A

11. FagUszasanannniudenys Inae1msanumase (aou lauinna 1 o)
() 1. 58%A0I0Y

) 2. 185udsemuemsiivzuad ol

) 3. dzaan 11 hidewhomssulsgnues

) 4 Fumasuiindninauwaouin

) 5. ivedsaiuiidsnaiunntholawan

) 6.31A19N

) 7. T unwdangy

[ U =

@ 4 o
) 8. gUsgneumsminanulivydduusa

9

(
(
(
(
(
(
(
(

) 9. 819 (TUSATEY)oor

v 9
12. yanantoniwanemsaadulavesiiulumstensoe M3 ALKIARETIH B0 11HITUN
4
nga
\ Y1 Y a 1 {
() Lewdsma/diumunelunsveie)
() 2. ulw/gansa/mna
() 3. @INMUBY

()4 319 QUIATEY). e

k2 9y ]
13. mu%mmﬁnﬂumaaaii’muwmmimma1/3’3‘@1%@8%@;{@
9 9
() 1. 9119190 ()2. 915N NIU

< v A
() 3. 9Im15wu ()4 naAUNeInU

a A dy 1 3 (% 9 1 9
14. ngAnssumsaendeemsvesmuuludnvasla @ou'lduinni 1 Ye)
Y
() 1. FenavulSuilsgnu
() 2. 5v1sEmununaane

g % % % H
() 3. Fendulsudszmu nazsulsemununiane

o a ' A @ v A Il ¥ A ' 3
15. miimmsmsmumwmmmmmw’mwm‘lwﬂummmmmmﬂmmﬂﬂ

()1 AUNNNVUTENY ) ()2 AUNNUUDY

() 3. AumaniumitenwAdesansaiuayu () 4. ouq (U5ATEY).eere

196



16. MuiInunsanedImiea I Indelaunige

() 1. tWouuuzii () 2. urnuwuaruludaadhedn
() 3. Magazine Tourist ( )4. AINMULDY
( ) 5. Internet ( ) 6. Tausu/Nnnuuzii

() 7. 819 (TUIATEY).orrn

17. daulnannuindiemsnnumsasssimihenins las3sla @euldunnii 1 do)
() 1. duesnulazou
() 2. founuzai
() 3. danuitounuzaiiieus wldedaly
() 4 denumunnivesdlszaeumaineasstiviinee M/ minay
() 5. danuy / s1emsenns / denuthouuzihsemsenns

() 6. 0 (TUTATEY) .o

] ¥
18. TaemasNuE9 1M 13 INUAIADE91HUI0IMITUBELA 111U
1 3’, 1 [ J g}/ 1 Y] 4
( ) 1. osn 1 aTanodlav ( )2.1-2a5900d1a 4
é’, [ [ 4 1 g’; 1 [ 4
( )3.3-4a5900dUa ( ) 4.1 4 asenedlay

()5, 819 (TUIATEU) .

' F a 1 2’_, A dy
19. ﬂﬂﬁ]ﬁnﬂi@Elmﬁﬂﬁ@ﬂi\?ﬂﬂ1u%@®1ﬂ1§%1ﬂllﬂﬂaﬂﬂ
( ) 1.91n731 100 V1N ( ) 2.100-200 VN

( ) 3.201 - 300 U0 ( ) 4. 11971 300 vnvu'll

1] Y 1]
20, MUNNILTVYTLMUDIMITNUHIABEINUIED1MITATIAAAU
() 1. WA ()2.1-20au

() 3.3-4au ( ) 4. 1007 5 auau 'l

21. Tagmasmuldnarlumaiiasulsemuiumeasssviiesnsunumila
() 1. lupu 10w () 2.10-30 ¥

() 391907130 UIN

197



L% \

1 d' v v 1 d'd ' d' \J T a
avun 3 Gllﬁlyaﬂi’mﬂﬁ’%uﬂ’i%ﬁuﬂ1ﬂﬂ1iﬂa1ﬂ‘i’lﬂlwaﬂﬁl‘Mﬂ‘m’)Q!‘VIE]'JﬂN‘lﬂGﬂHﬂ1i‘U’ﬂﬂﬂi’)1‘H1i

a 13 A = v
uwaaﬂmumﬂummammwaﬂwu

v
S T

[ dw a Y d‘ [ Y dq' Y o d’ 1 4 \J
ATV : I‘]JiﬂW‘il1§ﬂ!1sll?)ﬂ31ﬂﬂﬂ1ﬂuﬂ1ﬁﬂﬂ‘1ﬂu HaINUAIDINiINIY /11!‘11@)\17]1’]11!!1’11!31915\3

U =X 1 d‘d 4 % 1
nummwawa“lwmmuﬂmamammmnan

%

A ' P |
ITAUVNUANAADNIIAONYD

duilszaumsnaiansms wn | wn | b | ey | ilee

=)}

nga na19 a9

(Y] d
1. MUNAAN U 1139 V3N (Product or Service)

1
= [

° ' A A 3 9y
1.1 LLW\‘IﬁE]fJi]1Wu1891ﬂ1iﬂ%ﬂlﬁﬂﬁlﬂuﬂ§fﬂﬂ

12 Aaldusmsuuu

1.3 SA¥AVDI01HIS

1.4 ANUTLDINUDIDINIG

1.5 ANUHEeIA uaxmmmuﬁ’aumm

GERRIER

1.6 ANUAAIHUVDIDINITUAZIADALN

Q

hanldlseneueins

1.7 ANUUAINUAYUDIDINIG

1.8 aMIAAUNYNAY NANA19INIMI N UD
Y
1a
! Y

= = [ A J
1.9 m”m”lsmsawmﬂuqqm@“lﬁ ADINIDY

v A

) 1 k)
ve lenun

1.10 ﬂ??ll‘l’iﬁ"lﬂ“ﬁﬁ?ﬂ%@d%uiﬂﬂaﬁﬁm%

(FTNUAV/NIAY)

2. MU (Price)

d' o
2.1 imemsimunzaunudsunm

2.2 swmmmsﬁmmmuﬁmmmw

1 1 Qal 1 1
2.3 9111991 UY (%u/mu/m/ﬂam/m/m)

V099111 N MU TZNNIRITU

ay 4 A do
2.4 M3NthesmeIminIesaunsay

198



dudszaumsnaiauims

%

A ' P |
ITAUVNUNAADNIIAONYD

un

=).
o2
ho)

un

1

NN

¥
oY

De
=)
(e}

=D.
)

ho)J

3. Muaaui H30¥0INMINITIAS MUY (Place)

3.1

19
%

o = 9 < ' v A o
WUANATVDII U W UNNAIUNAUNND

32

[ o

MaNaIve3 1Y og U uNIMUIE I3

HaziiupeaeINUIgoIMT AN $11

33

~ o v
ANUINGINOVD IAZVDINIT U

34

Ad'd [
gounianuilaoany

4. MUMIAUAINMIANA (Promotion)

4.1

o Y Y Y A o ] Y 9
mshihesuaniernsiulvgnaiuly

UINS

4.2

ﬂ'lig’lﬂl,!,@l‘\iL!W\“Iﬁ@ﬂiiﬂ’ilhil@ﬂ’iﬁlﬁ@aﬁlﬂﬂﬂu

Trgndnnlduims

4.3

o o9

M3 Tuban/useimas/lssmduiusdoya
Y A 1 [} a v A A o
o5 lugeneg wu lular wilsaenuw

A 2
N990U Social media 11udu

4.4

Y 4 1
1m31IAUsMshAuNS (Free Drink) A21g)

9
AULDDIMT

5. MUYAINS (People)

5.1

Y @ = dy o JAaaA
Z\!ﬂigﬂ@ﬂﬂ'ﬁ/wuﬂ\‘nu NUYHITUANUTNAY

ay 9 1 =\ I [
ANUFNIN EJiJL!EJlI!,!ﬁ]iJGI,ﬁ danuilunueg

52

filszneumsmiinau quaenlalanudu

1 an A A 9
DYNAUANUNISADIDIU

5.3

9 o (%
@ﬂﬁ%ﬂ@ﬂﬂTi/Wuﬂﬂ’]u mﬂ/ﬁﬂﬂ’l‘kﬂ@ﬂﬂﬂ‘ﬂ

1@ ladlueded

5.4

gszneuma/minauusinsazenn

= 9
1381308

199




o

S ' P |
ITAUNUNANDINIIAONYO

dulszaumsnaiansms wn | wn | thu | ey | o

=D

NAN

=).
o2
ho)

q9

6. MUNTZVIUMSITUIMT (Process)

6.1 miﬁ’ﬂmﬂuaxﬁ’eu%’mﬁaﬁmmﬁmmaaa

NUUIYDINT

62 Miuanads Yyualszneveing lag

Y @
Qﬂizﬂﬁmmi/‘wuﬂﬂu

Yo v 3 Y
6.3 ﬂ'lfl'ul@fl"]JE]'lW'ﬁ@ﬂTQi?@Lﬁ?LLaggﬂﬁ@Q

Y
QU

a =
6.4 Mﬂ]uﬁ@‘L!ﬂﬁﬂ5$ﬂ’E]1J’E]1W'Ii/“lJ§\1@'IW'IiTIQﬂ

[

VanNHUe

e}

g o

a a a 9 Y <3
6.5 NITANNU Lmzmaumu”lﬂgﬂﬁm 3991437

P

7. MUMsaNaziaueanyULNIMEMN (Physical Evidence)

[

= o sy o 9y
7.1 fidganvainsulsznuanuazein 14
153 1UANaANY 19U Clean Food

I
Good Taste Lﬂuﬁgll U

7.2 MIANUASUTIULHIABITIHHIED1YS

(LI ISNREY

73 madwauemyesianuasay 1@l

$19 13w figalawilsznen Fludu

74 ANUAZDIAVDILHIADYTINUIBDINT
7’ S X A 4
ginsal Taz AnuazoInvoINy tazNaly

UVTNUUNIADYTIH U0 INS

200




1 d‘ Y Y Y a
aauii 4 Yoyailyrwazdaravonuzlumslviuioms
Tisariuaseerne \/Gl,wﬁm?ha ( ) YA NUNATIAVANNABINITVDINU

1. Yoyailyrlumslduins (donaeulduinnai 1 9o)

L1 () 91Msismaung
12 () luszysaems
13 () 8113 hioisey
14 () o9 liaa
15 () 83 lazena
1.6 () Swhidalden/egluves
Y o (]
1.7 () @,ﬂizﬂaUﬂ1i/wuﬂa1u"luqﬂ1w
18 () Auszneumsminaubidhlanwdingy
1.9 ()  seuw/ldsuemisd
' k2
110 () laSuerns ligndesamdidade
11 () AARUNA/MOUNUAR
112 () uwaes gUnsal Tazuazishiavein
° ) A& =
113 () wuldzuazida luieane
Y YR A 1 o Y A = 1
114 () wssemsveussaeyldanuidni lidasademundilinadone

gquaw/stoude
115 () ldwodaym

116 () 0 TUTATEY oo

v A
2. m@!auﬂ!!uzf’)uq

=he

H v
yoveuaunnmun ldanuiiedesaznaweunuudouniulunss

201



Questionnaire

Subject: Foreign Tourists’ Behavior on Street Food Consumption in Mueng Chiang Mai District

Explanation

This questionnaire is designed as part of my independent study for the Master of Business
Administration (MBA) program at Chiang Mai University, Chiang Mai, Thailand. The data
gathered through the questionnaire is solely used for educational purposes. All participants will
remain anonymous. The information you provide to us will be securely maintained and strictly

confidential.

Please take a few moments to fill out this questionnaire to the best of your ability. Your

participation is very much appreciated. Thank you so much for your cooperation.

Miss Urairat Jianwarophat
Student of Master in Business Administration (MBA) Program Faculty of Business

Administration, Chiang Mai University, Chiang Mai, Thailand

This questionnaire is divided into 4 parts as follows:

Part 1: General information about correspondents

Part 2: Information regarding “Foreign Tourists’ Behavior on Street Food Consumption in Mueng
Chiang Mai District”

Part 3: Information regarding “The Effects of Marketing Mix on Street Food Consumption of
Foreign Tourists in Mueng Chiang Mai District”

Part 4: Problems and suggestions from correspondents
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Please tick (\/) the appropriate box next to your answer choice or fill in the blank.

Part 1 General Information about Correspondents
1. What is your continent of origin?
( ) 1. America () 2. Europe

( ) 3. Asia () 4. Others (Please specify) ..........

2. What is your gender?

( ) 1. Male ( )2.Female

3. What is your current age? (Select one)
( ) 1. Less than 21 ( )2.21t030
( )3.31to40 ( )4.41t050

() 5.50 orolder

4. What is your current marital status?

( ) 1. Single () 2. Married () 3. Others

5. What is your average monthly income?

() 1. Less than 500 USD ( )2.501-1,000 USD
( )3.1,001-1,500 USD ( )4.1,501 —2,000 USD
()5.2,001-2,500 USD ()6.2,501 USD or more

6. How many times have you visited Chiang Mai Province including this trip?
() 1. First time () 2. Twice

() 3.3 times () 4.4 times or more

7. How many days are you planning to stay in Chiang Mai this time?

() 1. 1-3 days () 2. 4-6 days
() 3. 7-10 days () 4. More than 10 days
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8. What is your main purpose of visiting Chiang Mai Province?
() 1. Travel/Leisure ( ) 2. Work/Business

() 3. Visiting Friends and Family () 4. Others (Please specify) ........cc..euv..

Part2: Information regarding “Foreign Tourists’ Behavior on Street Food Consumption in
Mueng Chiang Mai District”
9. What kind of main dishes do you purchase from street food stalls? (Select all that apply)

() 1. One dish meals such as a plate of rice topped with BBQ pork, a plate of rice topped
with stir-fired pork (meats) and basil, a plate of Thai fried rice, a plate of rice topped
with different types of curries (green curry, red curry, yellow curry)

() 2.Rice noodle/egg noodle/ Thai vermicelli eaten with curry such as green curry/red
curry

() 3. Central Thai cuisine such as Spicy salad, curries, soup, spicy soup, stir-fried dishes,
deep-fried dishes.

() 4.Regional Thai cuisine such as Northern Thai cuisines, North-Eastern Thai cuisine
and Southern Thai cuisine such as sticky rice, Thai spicy papaya salad, spicy minced
pork/beef salad

() 5. Salad made from fruits and vegetables

() 6. Never purchase/consume any of those

() 7. Others (Please specify) ....cc.cccviiiiivnninnn

10. What kind of desserts, drinks and fruits do you purchase from street food stalls? (Select all that
apply)

) 1. Thai desserts such as Thongyib, Thongyod, Foithong, Khanomchan

) 2. Dimsum such as pork hash, shrimp dumpling, steamed bun with assorted stuffing

) 3. Deep-fried dough stick/ Thai custard bread, dessert Roti

) 4. Soft drinks, tea, coffee, fruit juice, soy milk

) 5. Fruits such as watermelon, papaya, pineapple

) 6. Never purchase/consume any of those

~ SN A A A A

) 7. Others (Please specify) ........ccoeevevnennnn.

204



11. What is your main purpose of street food consumption? (Select all that apply)
() 1. Deliciousness
() 2. Freshly made food
() 3. Convenience: Food is readily prepared and cooked.
) 4. Accessibility: stops along the way to accommodations/offices/academic institutions
) 5. Reputation/Advertisement on Billboards
) 6. Affordability
) 7. English Menu
) 8. Friendly owners or staff

) 9. Others (Please specify) ........ccceeveerineen.n.

12. Who influences you most when you choose to purchase street food?
() 1. Friends/ Colleagues/Travel Companions
() 2. Significant others/ Spouses/Relatives
() 3. By yourself
(' ) 4. Others (Please Specify) ....cccoevvevevvenennene.

13. Which meal do you frequently purchase from street food stalls?
() 1. Breakfast ( )2.Lunch

( ) 3. Dinner () 4. After midnight

14. What is your behavior of street food consumption?
() 1. Take it home
() 2. Eat at the stall
() 3. Take it home sometimes and eat at the stalls sometimes

() 4. Others (Please specify) .....ccoevververrenneee.

15. How did you arrange your trip to Chiang Mai this time?

() 1. Traveling with a tour group () 2. Traveling by yourself

() 3. Traveling with work/organizations ( ) 4. Others (Please specify) ....................
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16. How did you find out about street food stalls? (Select one)

() 1. Suggestions by friends () 2. Posters/Billboards
() 3. Travel Magazines () 4. By yourself
() 5. Websites/Social media platforms. () 6. Suggestions by hotel concierge

() 7. Others (Please specify) ........cocevveevnnnenn

17. How do you normally choose to order street food? (Select all that apply)
() 1. You order it by yourself.
() 2. Someone suggests you to order it.
() 3. Your friend orders it for you or someone who sits at your table orders it for you.
() 4. You follow the suggestion of the street food stall owners or staff.
() 5. You order it from menus or follow the sign which recommends special food

() 6. Others (Please Specify) .....cceoveveevereencane.

18. How often do you purchase street food?
() 1.less than 1 time a week ( )2.1to2 times a week

() 3.3to4 times a week (' ) 4. more than 4 times a week

19. How much do you spend on an average when you purchase street food?
() 1.Less than 100 Baht () 2.Between 100 and 200 Baht

() 3.Between 201-300 Baht ( ) 4. Over 300 Baht

20. How many people do you go with when you consume street food at the stalls?
() 1. By yourself () 2. Between one person and two persons

() 3. Between 3 and 4 persons () 4.More than 5 persons

21. On an average, how long do you take to consume your meals at the street food stalls?
( ) 1.No more than 10 minutes
( ) 2.Between 10 and 30 minutes

( ) 3. More than 30 minutes
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Part 3: Information regarding “The Effects of Marketing Mix on Street Food Consumption

of Foreign Tourists in Mueng Chiang Mai District”

Instruction: Please consider each following topic and mark \/ on the appropriate choice

Service Marketing Mix Factors

The Level of Importance

Very High

High

Medium

Low

Very Low

1. Product or Service

1.1

The food street stall has a good reputation.

1.2

The food street stall has been open for the

business for a long time.

1.3

Food tastes delicious.

1.4

Food is fresh and clean

1.5

Condiments are clean

1.6

Food ingredients are fresh.

1.7

There is a variety of food.

1.8

Customers can order food not listed in the menu.

1.9

Packaged food for take-out can also be purchased.

1.10 Food can be ordered in different quantities.
(Regular Size/Special Size)
2. Price

2.1 Food prices match food quantity.

2.2 Food prices match food quality.

2.3 Food prices per unit (piece/plate/set/box/bag) are
less than what other food stalls that serve similar
kinds of food

2.4 Food and beverage prices are clearly identified.
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Service Marketing Mix Factors

The Level of Importance

Very High

High

Medium

Low

Very Low

3. Place

3.1

The street food stall is located along the way in

which tourists travel to their accommodations.

3.2 The street food stall is located in the same areas
where food are sold or where other food street
stalls are established.

3.3 There is a sufficient amount of seating.

3.4 The location of the street food stall provides a safer

environment to customers.

4. Promotion

4.1 The store sign is created to attract customers.

4.2 The decoration of food street stalls is used to attract
customers.

4.3 Advertisements are created in the forms of flyers or
posters, published in the local newspapers and
posted on social media platforms

4.4 Free drinks are served with purchased meals.

5. People

5.1 The owner and the staff are polite and friendly.

5.2 The owner and the staff take a great care of
customers.

5.3 The owner and the staff can converse in English
well.

5.4 The owner and the staff dress neatly and

appropriately.
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Service Marketing Mix Factors

The Level of Importance

Very High

High
Medium
Low

Very Low

6. Process

6.1 Customers are greeted and welcomed when they

arrive at the street food stalls.

6.2 The owner or the staff cook food in front of

customers.

6.3 Food are served promptly and correctly according

to the orders.

6.4 The process of cooking is clean.

6.5 The cashiers service customers with speed and

accuracy.

7. Physical Evidence

7.1 The food stall displays the clean food quality sign

“Clean Food Good Taste”

7.2 Street food stalls are decorated.

7.3 The menu comes with illustrated photos of dishes

customers can easily order.

7.4 The overall layout of the street food stall is in good

order.
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Part4: Problems and suggestions from correspondents
Instruction: Please tick (\/) the appropriate choice corresponding to your answers.
1. What kinds of problems have you encountered when purchasing food from street food

stalls? (Select all that apply)

1.1 () Foodis overpriced.
1.2 () Food prices are not appropriately identified.
1.3 () Food does not taste good.
14 () Foodis not fresh.
1.5 ( ) Foodisnot clean.
1.6 () The location of the food stall is not accessible.
1.7 () The owner or the staff is rude to customers.
1.8 ()  The owner or the staff cannot communicate with customers in English.
1.9 ()  Thereis along wait until the food arrives.
1.10 ()  Customers do not receive correct food orders.
1.11 ()  Customers do not receive correct change.
1.12 ()  The stall and the seating area are not clean and well-organized.
1.13 ()  There is not enough seating.
1.14 () The environment nearby the street food stall does not promote hygiene among

customers.
1.15 ()  You have never encountered any problems.

1.16 ()  Others (Please SPECify) ....oooveevivreivrereiiieeeeeteeeeeee e,

2. Other suggestions

Your participation is very much appreciated. Thank you so much for your cooperation.
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