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ABSTRACT

The objective of this independent study was to study marketing-service mix factors that
affected the customers’ selecting the canteen of Faculty of Business Administration, Chiang Mai
University. The population was 300 customers of the canteen. The data was collected by
questionnaire and then analyzed using descriptive statistics, namely frequency, percentage and
mean.

The results of the study showed that most questionnaire respondents were female, 18-22
year old, single, with the highest level of education being Bachelor’s degree. Most were studying
for a Bachelor’s degree and their monthly allowance was 5,001-10,000 baht. The most influential
person on their selecting the canteen at the Faculty of Business Administration were their friends.
The time they used the canteen the most often was on Monday, at 12.01-13.00 hrs. Most
respondents used the service there 3-4 times a week. The most product bought was beverages. For
each purchase, they spent 50-100 baht. They chose this canteen for its food and beverages. For
price, they said 20 baht/serving was suitable for a common dish, 30 baht for a special dish. For
beverages, they said 10 baht was suitable for a common drink, 15 baht for a special drink.

From the study of the marketing-service mix, it was found that the questionnaire

respondents ranked the following factors at the high level: product, price, place, personnel and



process. They ranked the following factors at the medium level: formation and presentation of
physical appearance and marketing promotion.

The highest ranked sub-factors for each category were as follows. For product, the 3
highest ranked sub-factors were hygiene, taste, and freshness of ingredients.

For price, the 3 highest ranked sub-factors were reasonable price for the quality and
quantity of food, price lower than standard price, and variety of food offered.

For place, the 3 highest ranked sub-factors were convenient location, sufficient seating, and
sufficient car parking.

For marketing promotion, the 3 highest ranked sub-factors were convenient signs, pictures
of dishes, and nice decoration.

For personnel, the 3 highest ranked sub-factors were friendliness and politeness, service
mindedness, and efficient service delivery.

For process, the 3 highest ranked sub-factors were food delivered was accurate as ordered,
friendliness of staff, and waiting time.

For formation and presentation of physical appearance, the 3 highest ranked sub-factors

were cleanliness of table, comfortable chairs and tables, and sufficient seating.



