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ABSTRACT

The purposes of this project was to 1) study to the economic and social consumer in the
community 2) study to the consumer behavior towards organic products of Phajhee Wang Dang Wittaya
school 3) study to the consumer attitudes toward organic products of Phajhee Wang Dang Wittaya
school 4) knowing the advice, the issues and barriers of consumers to buy organic products. Data was
collected using a questionnaire to random sample of 204 consumers and also analyzed using descriptive
statistics, likert scale, chi-square test and the results were analyzed by descriptive.

The analysis of the social and economic characteristics of consumers indicated that most
consumers organic product of Phajhee Wang Dang Wittaya school was females. They have the mean
age was 40.93 years old and get married. Which is a most group that is concerned with the health and
safety for the families food. Most of them have a degree in elementary education. The occupation of the
consumer sample were trading that lower occupation income. it consistent with the results of the
occupation of the sample consumer.

A comparative behavior study of the consumption of general organic products and the

consumption of Phajhee Wang Dang Wittaya School organic products. Both found that consumers are



most buying organic products once a week and two at a time. Consumers are favour in general organic
products more than Phajhee Wang Dang Wittaya School organic products. Because the image of
general organic products apparent in the signposted and brand as organic products and have a quality
products on sale. Consumer confidence in Phajhee Wang Dang Wittaya School organic products more
than general organic products because sold near source of production. Consumers obviously know the
source, confident in Phajhee Wang Dang Wittaya School organic products. The study of the relationship
of consumer behavior in consumption of general organic products and Phajhee Wang Dang Wittaya
School organic products showed that most consumers consumption organic produce once a week, two at
a time. the kind enough to cook the meal. They intended purchase for healthy when eat organic products
on some meals. This is also to help maintain their health. the popularity and the confidence are truly
organic products, it is important to the frequency of buying Phajhee Wang Dang Wittaya School organic
products.

the study compared the association of baseline factors And general characteristics of consumer
behavior in consumption of Phajhee Wang Dang Wittaya School organic products found that only a
factor that allows consumers to have confidence is farming or general Contractors because this is most
occupation consumers and most familiar professional in agricultural commodities. And as consumers in
most communities are educated in elementary so that consumers with this level of popularity of Phajhee
Wang Dang Wittaya School organic products. Them average age is 40.93 years, education at the
elementary and marriage status. They are confident that Phajhee Wang Dang Wittaya School organic
products is actually organic. Which is based on a sample of consumers belonging to the family
caregivers and health care.

The study attitudes toward organic products were found the most important for organic
products that consumers need seller to show signs and brand that it should be organic products which
attitudes on both sides, this is the primary factor in choosing an organic product. Consumers are more
health conscious currently. Shows evidently that the organic products is important factor to increase

confidence in purchase decisions of consumers.



