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Abstract

This research studies opinion of Tourists and Thai Airways International Staff towards the
Company' s Tourism Promotion Policy Implementation : A Case Study of Chiang Mai Province.
There are four purposem which are :

1. To study their satisfaction on Thai Airways' services.

2. To know the attitude of the two groups toward the policy.

3. To stady Thai Airways' services the. strength and weakness.

. 4. To analyse the problems in implementing the policies as well as the methods in solving
those problems.

The data were collected from the questionnaires distributed to the population saraples
consisted of both Thai national and Foreign tourists, and Thai Airways employees.

The study found that : .

1. Both Tourists and Thai Airways employees satisfied with the level of servies provided,
particular the foreigners,



2. All groups thinked that all the activities carried out by The airline helped attract tourists
to Thailand.
3. In their opinion the Thai Airways' strenght ave :
3.1 Being a national airline;
3.2 A good reputation and image.
4, Conoernihg the company' 38 weakness, Thais and Foreigners opined differently. Thais
stress personnel over system while the foreigners stress system over personnel. |
5. The airline's employees opined that the personnel factors were the company' s problem.
They didn't sure that the administration factors were effecting the company.



