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ABSTRACT

Today, the health care industry is highly competitive. As such, marketing is necessary
in order to implement an effective strategy in both private and government hospitals. Marketing
orientation is a marketing comcept that focuses on both quality service and customer satisfaction,
which leads to employee satisfaction as well. The purpose of this study was to examine the level
of marketing orientation and job satisfaction among 105 head nurses in Maharaj Nakorn
Chiang Mai Hospital. Research instruments for data collection included a marketing orientation
questionnaire and a job satisfaction questionnaire, which were developed by researcher and based
on Hampton and Hampton instruments (Hampton & Hampton, 2002). The reliability of the
questionnaires were .71and .84 respectively. The statistics used for data analysis were percentage,
mean, standard deviation and Pearson’s product moment correlation.

The results revealed :

1. Overall marketing orientation of head nurse were at high level. Considering each
aspect, the responsiveness was at a very high level and the intelligence generation and the

intelligence dissemination were at a high level.



2. Overall job satisfaction of head nurses were at high level. Considering each
aspect the interaction, job status, organizational requirement, autonomy and pay were at a high
level, however task requirement was at a moderate level.

3. Marketing orientation of head nurses had statistically significant positive
correlation at a moderate level with the job satisfaction (p <.01).

The results of this study can be used as a guideline for improvement of healthcare
service in Maharaj Nakorn Chiang Mai Hospital. In addition, the data can be used for increase

job satisfaction among hospital employees.



