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ABSTRACT

The transnational media products are a vital means in promoting culture and ideology of
producer-countries to consumer-countries. Purposes are to cultivate cultural preferences among
consumers of the media products which usually results in economic expansion of the producer-
countries. Korean popular songs are transnational media products which have been highly popular
among Thai teenagers whose age-group tries to show off their identity through friends they make,
clothes they wear, and products they use. It is therefore interesting to investigate ideology cultivation
of transnational media products, particularly Korean popular songs, among Thai teenagers who
regularly listen to Korean popular songs.

The objectives of this study were to; 1) examine Korean popular song listening behavior of
teenagers in Chiang Mai Province and 2) explore the relationships between Korean popular song
listening behavior and Korean product preferences of teenagers in Chiang Mai Province. This study was
a combined quantitative and qualitative research using standard questionnaires and in-depth interviews.
The sample size of 80 respondents was selected through purposive sampling of teenagers in Chiang Mai
who frequently listened to Korean popular songs. The data obtained was analyzed within related
frameworks and theories: cultural imperialism, cultural hegemony and culture industry.

Findings could be summarized as follows:

1) The teenagers in Chiang Mai Province listening to Korean popular songs were mostly
female, aged between 15-24 years old, studying in high school and undergraduate levels, with an
average income of less than 2,500 Baht per month. Regarding Korean popular song listening behavior,

the study revealed that the majority of them had listened to Korean popular songs from the internet for



1 to 6 years. Listening frequency was every day ranging from 30 minutes to 3 hours each time.
Moreover, they usually listened to Korean popular songs while doing other activities.

Teenagers in Chiang Mai had positive attitudes towards Korean popular songs. Preferences
towards Korean singers shown included keeping up with the news about lifestyles and performances
of their idols, joining fan club membership, and buying products relevant to their idols. The study
showed that teenagers in Chiang Mai who regularly listened to Korean popular songs, had developed a
stronger interest in Korean culture. Some even wanted to travel to Korea to follow the routes of their
stars. While these teenagers doubted whether listening to Korean popular songs might have influenced
their demand for Korean goods and their desire to have Korean looks, the study clearly reflected an
impact of Korean popular songs. The teenagers chose their clothes and beauty products using Korean
images as their models and adjusted them to suit their personalities and Thai social context.

2) The study revealed that 90 % of teenagers in Chiang Mai were used to consume Korean
products while 10% would like to try if they had a chance. Teenagers preferred to buy entertainment
products since the products directly related to the singers. However, the buying quantity was in an
average level due to low income. The products were bought from particular stores carrying such
brands or via electronic purchase.

Regarding relationships between Korean popular song listening behavior and the Korean
product preferences, the study implied that the longer period the teenagers listened to Korean popular
songs, the more positive they felt towards Korean products and bought more compared to those who
listened less. Teenagers who frequently listened to the music per week bought more Korean products
than those who listened with less frequency. However, these two groups had similarly positive
attitudes towards Korean products regarding attractive designs, reasonable prices, and availability.

In conclusion, teenagers in Chiang Mai Province willingly listened to Korean popular songs
and relevant activities became parts of their daily lives. Korean ideology embedded in the songs’
content could regularly socialize the teenagers. Preferences for Korean singers similarly expressed
showed efficiency of transnational media products in cultivating mass consumers with the same tastes.
While this incident has resulted in economic expansion for Korea, it could unfortunately result in

cultural and economic setbacks for Thailand in the long run.



