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ABSTRACT

The objectives of this study are: 1) to learn why and how black-and-white is used in a
number of magazine advertisements; 2) to find out if the use of black-and-white is related to the
specific types of products and if it is, to identify what kind of products they are; 3) to find out if
the use of black-and-white is related to specific types of magazines; and 4) to leam the images

and meanings which black-and-white connotes when it is used in magazine advertisements.

From the findings of the analysis of verbal and visual language in forty-five black-and-white
magazine advertisements, black-and-white is used in a number of magazine advertisements to
attract reader’s attention, to create visual effect, and to construct images and meanings to the
products. The images and meanings that black-and-white constructs are varied, regarding its tone
and the context in which it is used. While dark-toned black-and-white constructs the looks or the
feelings of mystery, idealness, seriousness and power, light-toned black-and-white creates the
senses of classicalness, idealness, sophistication and romance. In addition, the use of black-and-
white is related to class of products advertised. Ideal expensive luxurious items are often found
advertised in black-and-white rather than moderate to cheaper products. Moreover, types of

magazines are connected to the number of black-and-white advertisements. Black-and-white



wii

advertisements are found mostly in high-class fashion magazines which are contented with ideal

and unreal matters. However, they rarely appear in magazines which are based on reality.

Black-and-white is not only used in magazine advertiserments but also in all types of media,
which include movie posters, music album covers, book covers, music VDO, and commercial
television advertisements, as it has its own unique qualities to convey various meanings which

color has not.





