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ABSTRACT

The purposes of this research are (1) to study to factors affecting decisions regarding
purchasing jewelry at Chatuchak Market and (2) to develop guidelines for market development of
souvenir jewelry products at Chatuchak Market.

The study was conducted using questionnaires collected from a simple random sample of
200 foreign tourists buying jewelry at the Chatuchak Market plus a sample of 33 souvenir
jewelry dealers. The SPSS/PC + software package was used to analyze the survey results
including frequency, percentage, mean and standard deviation.

The finding from this study showed that :

Analysis showed that the factors affecting decisions regarding purchasing jewelry at
Chatuchak Market .

Product Factors: Factors reported by foreign tourists, in order of significance, elaborate
designs, quality and the beauty of the design.

Price Factors: Factors reported by foreign tourists, in order of significance, reasonable
price, clear price labels and negotiate prices .

. Place Factors: Factors reported by foreign tourists, in order of importance, clearly

marked maps and/or guideboards, public transportation to Chactuchak Market from central



Bangkok locations, locating jewelry shops together in one location, and attractive store
decoration.

Promotion Factors: Factors that foreign tourists considered significant were, in order of
importance, guarantees of the jewelry products, special promotion programs and installment
payment credit options for large purchases, and payment credit card.

Guidelines for market development of souvenir jewelry products at Chatuchak Market
showed that :

Product : Souvenir jewelry shop should have elaborate designs and variety jewelry
products.

Price : The jewelry dealer should have set different price levels to give tourists an
opportunity to find products within their budget.

Place : Place-related factors that the jewelry dealer were, in order of importance,
clearly marked maps and/or guideboards, public transportation to Chactuchak Market from
central Bangkok locations, locating jewelry shops together in one location, and attractive store
decoration.

Promotion :  Factors that the jewelry dealer considered significant were, in order of
importance, guarantees of the jewelry products, special promotion programs such as Thai
festivals, quantity discounts, installment payment credit options for large purchases, payment
credit card being, and service-minded, and being knowledge about jewelry products and able to

recommend appropriate products.



