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ABSTRACT

The objectives of this study, Guidelines for Marketing Development of Local Fabric
Souvenirs in Mueang District, Ubon Ratchathani Province are: 1) to  study Thai tourists
satisfaction about local fabric souvenirs' 2) to offer the guidelines for marketing development
of local fabric souvenirs.

The study was conducted by analyzing questionnaires collected from the a sample of
Thai tourists 230 sets of questionnaires were collected by an accidental sampling method.
The SPSS FOR WINDOW software package was used to analyse these questionnaires.
Descriptive Statistics were applied and presented in formr of frequency, percentage and
standard deviaﬁon.

The results were as follows:

Most of Thai tourists were female ages between 46 — 55 years old, married, holding
bachelor’ s degree or equivalent, employed business sector and earning between - 6,000 —
12,000 baht They were interested in souvenir made from silk, the xﬁajoﬁty of Thai tourists

selected and made them own decision to buy for gift as a souvenir.



The finding from this study showed that :

Product : Thai tourist were high level satisfaction and made their own decisions to
purchase cloth and costume also they were high level satisfaction with beauty and use for
special occasion packaging. They considered significant were, quality and required product with
modern design.

Price : Thai tourist were high level satisfaction and significant were price are reasonable,
clear price labels, a fixed rate of product .

Place : Thai tourist were high level satisfaction and significant were buying at the shop,
order from internet by telephone and by mail and also have a branch.

Promotion : Thai tourist were high level satisfaction and significant were negotiable
prices and availability of credit card payment, guarantee’s the products and include the
salesclerk have knowledge about the products.

Guidelines for Marketing Development of Local Fabric Souvenirs, the souvenirs
shops should have a target group especially from this study were female, have more modern
design, variety and can use in everyday. The souvenirs shop should considered about quality
of product, knowledge about how to service, and knowledge about the products, have more
channel to sale and transfer the product. Moreover The souvenirs shops should try to train their

own human resource to service, to sales product for the satisfaction of tourists.



