a A v W a 4 a4 P el
FaFasnrduaiuuudans anufanalaresinvieaiiaatnlnaidsesraias
anstRn WL uwNNaedssimiTadsny

=l 2 =y ar 4
nstiAnen Gesadalauaus
ETALTAN weatEul AR

Arlaransuundoiin ANNATINNIAANTRRAMNITNNNSVaTEN

ANLENITNNITABUNTAUATIMLLBATY

finudnansansdns.ininn  Auningd ilszaunsINNIg

aansdansiia ' Fanfnd N9INNT

aansdainyen fmuileziddy  nesnnns
UNARER

L4

L4
w ol e

nsAnEnAfiiTRalszasmieAnntenantane laaaninvesiiaaa ingiiisie

9

o

AwazmmEnMniEuumndelszmdednny  ussilefnmlszumaedelumsan
Jszandasiugi futladelunisindulasesnisinfiesuunmaunanadssandadsey
yaaFreannsidla wasnsuiyrrainisatinlianausunisfulpgunnnisuinisuie
ﬁ’mmnaﬂwﬁman'1?ﬂ@ﬁﬂﬂﬂﬁ@?ﬁ@ﬁﬁ?ﬂqsﬁQﬁﬁgﬂLmulné’tﬁmﬁ’u'lu@mmum‘mmiﬁmv?'im
Yalszmasely rednmannuadessiflidlmunseuusAnuassilandiisedajdinm
nws%’ui‘m’wqa'\i‘nqsﬂw’iﬁﬂqLtuumm@'qﬂﬂa‘zmm‘é“faﬁﬂmmw wazszdupauianalazes

\
s ] =l

et = iy 2 Y aly v
unwaammﬂummmLm:m?mnﬂiw'lmuimmummmdamnLu.lmva'umu fitfunannnig

! o 3

guiaatne 200 foataindnriasiigasialneidetFnisinfivsuuunundng
2 1 5

UszinndedimgiuderedalanaudluiuinsaadgneuuiDuniiadougiivg oy

Wisnsludeetretey 2 44 1 Au dndeyafilduniudngnezusunisiiamziinieatifiis

WITTUUN



agunanisdnewadn  nqusednafninianieefideulunletyszudne 41-50 T
Sanunmassa  Useneuatdwfusgnisime ifwassaireutiszunns  10,000-20,000 U
] &
daunnnaziiunieaiigatlssianded smduaium Tnedoulvgjasiufainnans
[ :{‘ ] S i » d’l’ = o 4d‘ ’:; -:IJ
nsviaafienlsmnndedisgannisuenianinsalin  uazdarinsiuneaiillagnss
niBEiewd a1fm TradirzAnuinaniadiandssannd 2,001-2,500 uwseaudaiuman
ai (-1 0 ] = cnz L
Fgasdlun)iiudnuanzausanisFniiasy
Tudrusasrzaunniufanalaviu mu'tumj@"ﬁﬂqmﬁﬁwmﬂmnluﬁfaamfaqﬁnwzmm
WilReL, ASNTISTENAY, AN HeTRINIInaTY FTEN187Me uaziianuitanala
sfnunansluiesanintiesomng, Annaretarese, Redmugpnugzaantuiae, anw
Faewn, Aonudaaniamsluie, AantsudunuIn1sUuEe, HAnsTudTHUATANIIMNIZANT DY
IRl Inedaulngdamueuuzamindeaiiaedinasaziinnsfunlgesu
2 s all dl 8 =5 = @ nn; )
Foauinuiniiga  Geagulddnanuiianalalagsusesnisidnininiisouuiinannens
&4 o o - = v o . = = o
UszmiFedmratalaneusainnisAneadail dnveafieniinouitanelaluseiuunans
annsTiranasAnsnudanisfuidnagisrevinviesiaedauluaifufainaans
' P 4 o | ) 2eg =2 e '
nisnaudeadssinnizadamannnisueniatdindelnn  gAnEAHTaIdUBIREdY
173 o ar 1 lﬂ. ast 5 B aﬂg" 9 - o
arsliraudrayAedeanitUszordniusaduiilinan  Taanefnmuasimunguniw
= n;al y W Qldda' .-_’-: di ¢/ =5 Y ) oo ] dl d{
nsLEnnsReguda IdFEau eainauimelagugauazanulssivlautinvieaiieniies

anazdanasianiatithlueaniardasialuudaannisididnisinielsmnmFedsoiuds.



Independent Study Title  Thai Tourist's Satisfaction Towards Prices and Services of

Cruise Package Tour: A Case Study of the Royai Diamond

Cruise.

Author Ms.Naiyana  Comegunsin

M.A. Tourism Industry Management

Examining Commiitee =~ Asst. Prof. Dr. Taksina Kunarucks Chairman
Lect. Chatkaew Simaraks Member
Lect. Ananya - Ratanaprasert Member

Abstract

The purposes of this study are to determine the level of satisfaction of Thai tourists
with prices and service of the Royal Diamond cruise package tour and to study the types of
media influencing their purchasing decisions. The results of this study could be the basis for
evaluating service quality and for developing marketing strategies in both on other cruise
businesses and similar tourist industries.

The study surveyed a sample of 200 Thai tourists who had purf:hased the Royal
Diamond Cruise’s 2 day 1 night package tour on the Mae Ping National park located north
of the Bhumipol Dam. Questionnaires were used to determine the means by which they had
learned of the tour and their levels of satisfaction with the tour prices and service. It was
found that the majority of the Thai tourists were 41-50 years old, most were married, and
most earned approximately 10,000 -20,000 baht monthly. Most were on their first cruise,
and the majority considered that the price of the tour, 2,001-2,500 baht per person, was
appropriate. Most had paid their fare directly to the Thong Natee Company rather than
through an agent. Word of mouth was the most common source of information used in

making their decision to purchase the cruise.



in terms of satisfaction, the Thai tourists rated the staff's skill, their temperament, the
number of staff personnel and the menu provided highly. However, they rated the
restaurant and condition of the rooms, the cruise’s overall cleanliness, comfort, safety and
provided activities as only moderate. Overall, the Thai tourists were moderately satisfied
with the cruise, but would have liked to have had better room accommodations.

This study found that the most prevalent media for dispersing information about the
cruise was word of mouth. For this reason, more emphasis should be placed on developing
service quality during the cruise trip to better meet tourists’ expectations. Satisfied tourists’
complementary words expressed to their friends and acquaintances will then become the

most effective public relations vehicle.



