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Abstract

The objectives of this research were 1O investigate the relationships and predictive
power of consumer psychokogical factors {dogmatism, green lifestyle, ethical altitude toward
environment, and ecotourism information exposure) and demographic characteristics {age,
income. education level) on ecotourism behavior of tourists in Chiang Mai.

Data were collected from a random sample of 400 tourists who traveled in natural sites
and hill tribe villages in Chiang Mai province. A guestionnaire and 5 measuring insiruments
were used in this study. Data were analyzed using percentages, means, standard deviations,
Pearson's 'product—moment correlation coefficients, stepwise and hierarchical muitiple
regressions.

The research results are as follows:

1. Green lifestyle, ethical attitude toward environment, and ecotourism information

exposure were positively correlated with ecotourism behavior of tourist in Chiang

Mai { P < .01}



2. Dogmatism was negatively correiated with ecotourism behavior of tourists in
Chiang Mai ( P < .01).

3. Age and Income were positively correlated with ecotourism behavior of tourists
(P < .05) ,but education level was not correlated with ecotourism behavior of tourists
in Chiang Mai.

4. Ecotourism behavior of tourists could be predicted by all consumer psychological
factors such as dogmatism, green lifestyle, ethical attitude toward environment and
ecotourism information exposure (P < .01).

5. income was only 1 variable of demographic factors could predict ecotourism
behavior of tourists in Chiang Mai (P < .05}.

6. Demographic factors could not be co-predictors of consumer psychologica!l factors
for predicting ecotourism behavior of lourists in Chiang Mai.

The results of this study can help tourism organizations and travel businesses develop
the right services and products to satisfy ecotourists and find out the effective segmentation
tools to differentiate the ecotourist from the other types. On the side of government and non-
profit organizations, they can use these research results to shape travel behavior of domestic

tourists consistence with the envirecnmental conservative idea in travel area.



