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ABSTRACT

This study on “ Motivations in travelling abroad of Thai tourists ” aimed at surveying
the behaviours of Thai tourists who went travelling abi'oad. The sample group of this study were
members of the Rotary Club in Amphoe Muang, Cﬁiang Mai.

Data collected by a set of questionnaire. The results of this study showed that
“novelty ” was the most important factor attracting Thai tourists to travel abroad. Relaxation and
reward for life were also found to motivate them to travel abroad. In addition, the study found that
the supporting factors whicﬁ made travelling abroad easier were greater disposable income, more
leisure time or holidays and greater mobility due to better comimunication.

One of the suggestions given in this study in order to make Thai tourists turn to travel
within the country instead of going abroad was to make local places of attraction become more
attractive by means of development and publicizing outstanding features of certain places that
have potential to meet the needs of Thai tourists. Further suggestions were planning of tourism

development in each province together with campaign to create awareness among Thai tourists to
travel in the country rather than go sbroad.



