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L

Brandmark
LIGHT ADDICT
PHOTOGRAPHY
Logotype
Signature
[ @ 4
AIdYANH
Colors

Pantone
CMYK 00 00 00 100
RGB 000000

Pantone
CMYK 00 100 100 00
RGB 22706 19

mslda
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typface

TYPEFACE Helvetica

THE QUICK BROWN
FOX JUMPS OVER
THE LAZY DOG

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

01234567890_!"#%8&/()="?

THAI TYPEFACE PSLxKittithada
NUALDABBOUNINOBNCUAUOANNSUUUWWWWNLESADAUERWOO

2" a="\“ 71113

JUuuAIONYY

Element

parsznounITiln
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Visual identity

L L<

$19819N159A 19
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A

Brandmark
LIGHTADDICT
Logotype
WEDDING PHOTOGRAPHY
Signature
[ @ 4
AITYANHA
Colors
Pantone Pantone
CMYK 00 00 00 100 CMYK 00 00 00 00
RGB 000000 RGB 255 255 255

mslda
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typface

TYPEFACE Helvetica25 Ultra Light

THE QUICK BROWN
FOX JUMPS OVER
THE LAZY DOG

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

01234567890_!"#%8&/()="7

THAI TYPEFACE PSLxKittithada
NUALDALBOUNINOBNCUNUAANNSUUUNWWWWNUESAOAUERWOO

=T aT N o T A

JUnuuaIoNYs

Element

panlsznouniin
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Visual identity

$19819N159A 9
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mimamﬂammuwﬁ 3

Brandmark
LIGHT ADDICT
Logotype
LIGHT ADDICT
Signature
[ [ 4
AITUANH U
Colors
Pantone Pantone Pantone.
CMYK 6050 40 29 CMYK 28 4452 21 CMYK 0184 00 00
RGB 8995 106 RGB 163122 38 RGB 233 65144

mslea
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typface

TYPEFACE Helvetica25 Ultra Light

THE QUICK BROWN
FOX JUMPS OVER
THE LAZY DOG

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz

01234567890_!"#%8&/()=?

THAI TYPEFACE PSLxKittithada
NUALDALBNUNINNDNCUNUAONNSUUUNVWWWNLESADAUEHWOO

= e 4N

silunudInYY

Element

pnilsznounsiin



144

Visual identity

$19819N159A 9
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A v v 4

A15199 21 uaasdlesNfiledeaITrUUsAaNYl

U

wihln

TABLE OF CON-
TENTS &sund

2, BRAND ELEMENTS

NTRODUGTION: THE LA BRAND
1. IDERTITY

317y

INTRODUCTION
THE LAS BRAND

We are professional wedding pho-
tographer team base in Chiangmai,
Thailand. With different backgrounds
of photography such as commercial
photography, travel & lifestyle, docu-
mentary photography trained, we
found out that is very useful for us
to keep fresh, modern, unique and
through out in wedding photography.

° a 4 a -4 a
ATV llﬁ‘Vl UIDAANTN ﬁﬁ]ﬂjﬂ

LOGO:

et o ey LIGHT ADDICT

of ety s v e,
i i B
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4 :
15190 21 (A9)

SIGNATURE: FAR SPACE:

The LAS Iago and adjoining signatures fallow simple rules to
allow their integrity to be respected in all situations.

@
LIGHT ADDICT

WEDDING FHOTOGRAFKY

. ganal i, he weth o the gl the manian
oo res it on e s skbe al i

i W
ot b e

i
et poascie, 1 LAS bogo o
08 Y 395 7 ocent, com osen o 6

FIGHT
The LAS signature is a combination of the loge and o

the words "Wedding Photegraphy” below,

2
1 o (%

A A o
NUNINIDUAIIAYaNY U

MINIMUM SIZE: \ND MISUSE:

In any applications, the LAS logo
should always be legible, dominant
pRINT The LAS logo should be dominant in and unebstructed )
R eication This s essential fo strengthening
. the LAS brand.

[ oGTAL
Motaning e Inteaty of the logo s dssartl o -
rengieirg e LAS Band.
— .t s o oo
‘Garpaate Communicatons. When inise sBout the
3 vy b precmed, give s 8l o s s e
2 arnmic e o e Lo, age) The cawes =t ed he e 1 18y
e rasn ss an exnssing 151 of 8l prienl mise of
0 LAS age 15 rekrtnancid 1o e s g
crior acarkap o phtagrapc backdiog.
Somtuais e e D e
i ek e o i (o
P o)
Vs diserrs

9

Msintabing the integrty of e 600 = essantia to svengtnen
o

ane While maintaining the integrity of al ele-

ments of the visual system is critical, their
3 ; Eil hug:// adaptation to some special cases will occur
from time to time.

1 Wabin P Somcin Use Mwork vt

# you bellve you heve
i doc.ment. da ot create ong
equest 5 Corporate Commun

ocumer),
101 ol s
t sopicatans, the logo shoud ot be used s
S caanon equre ek g0 swark ko optenal e

Recrwite
e s e oy
SRRt Changa e

o [

wlumslFandadnuel

Se

UD

MENTS:

Tre careful combination of graphic ele-
ments is what makes our brand strong.

i o e et i i ccempotions.
ke paidi, whan appld

V1 LAG v g oo, W s ABCDFFGHLICANCPORSTUWNYZ
abcselgrapi ey
o unmc o vpect, Drzse N Frkadd

Finaty. v exapo e of 41 hede CancstantLayout Concapts

Ernge e syt 0 e,

o a [} 4
sluvvesnsznevasmandua
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GRID:

When determining a grid, begin with
the width of the application.

The grid is a fime-tested tool in creating harmoniaus
compositions. We have devised a grid system that is
based on the proportians of the LAS loge.

The dimensians of te primory herscal)logn wil quds o1 ié

V) i s o o L8 000 o)k g ot
¥ [IGHT ADDICT ap ‘E'f}f'.‘.?.:\ alm::ﬂf‘::nwww and the LAS Lagn (172

i Darmany
1018 1 112yt ks s ek, The i i o he 500 il st s o i Ig heasaeman o Colrn Wit

F2UVNITA

Onice the loga size has been detarmined, place the atrecs s
maximum ameunt that wil fit e the application, whie. ez P kT
including guiters (22) between each instance of the B
logo td.
1
N
N
7
A i
) VI
Wy
-
THE FRUHED G
TYPOGRAPHY: COLOR PALETTE:
AP typography consists of two typefaces:
Helvetica and Psl Kittithada(Thai).
agon i hae b chon i
bt n e e By o st vk
TYPEFAGE Helvetica25 Ultra Light bt i

THE QUICK BROWN S
FOX JUVPS OVER
THE LAZY DOG

ABGDEF GHIJKLMNOPQRSTUVWXYZ.
abcdefghikimnopgrstuwwxyz
01234567890_!"#%4/0=7

THAI TYPEFACE PSLxKittithada
MUADCLDNUNNTICLOLOONMSULUWWWY LESEALANWoO
e A

I v v 4 v o
mslgaonanyaltazydunudionys

WATERMARK:

Watermarks help identify LAS materials in a subtle
and tasteful way, especially when using images is
not an option.

Demigont v g, rsmporen s of o v ek e LA g, e

ST SHEnGI Iha Gt f ESAMEINTY Mt 8 ey At B
afthe LA brane,

ahenwse urenaied ahatss or b space. Ui he wate s alows e
oyt o makiin  brore srcsence wilhecd e s i LS g

s s a1 U, 8 on-bhmehng

ST Ik the ) e P TGS AT

#0819mM3 1FnussuUsaanyal
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PRINT APPLICATIONS:

DIGITAL APPLICATIONS:

can be created within our graphic syster.

These examples demonstrate the interfaces that

se examples demonstrate the layouts that can
od within our graphic system

e
=
'O

o [ 9 v { A aa A A a 4
G]'J@EI'Nﬂ?ii%ﬂ?uigﬂﬂﬁ)@aﬂ'ﬂmGlUﬁﬂﬂﬂﬁﬂﬁllaZﬁ@ﬁQWNW

HELP DESK

VIDED APPLICATIONS:

be created within our graphic system.

vides content.

These examples demonstrate the screen graphics that ean

Request the LAS Vides Guidelines to create on-brand

i )
Y/

stions in using the brand guidelines, contact:

munications

npa
473 U878 pacpumi@las.org

o [ 9 v @ o A A v o
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