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ABSTRACT

Nowadays, Communication System was applied more and more.
Communication technology like internet network rapidly developed. This research,
the researcher studied on advertising blog that called banner. The banner appeared on
general websites and it aimed to increase the speed to access website.

The study showed new features to classify advertising and non-advertising
images. The 4 main features were images proportion and words that indicated
advertising. In addition, 2 new features were programming and advertising program.
Moreover, the researcher was able to apply thosé-features to classify the banner.

The study found that 70 percent of features could classify advertising and non-
advertising tmages by 2 features. Besides, the best feature was the first feature which
foliowed by the third, the second and the fourth feature, respectively.



