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ABSTRACT

This research on economic valuation of cultural heritage in the case of temples in Chiang
Mai Province has the objectives to get the understanding about cultural tourism behaviors of Thai
and foreign tourists during their visits to Chiang Mai and to assess the cultural values of various
temples in Chiang Mai in monetary term. Contingent Valuation Method: CVM and Choice
Experiment: CE technique were adopted as the study tools. Primary data were collected from 400
samples of Thai and foreign tourists, identified by accidentally sampling method, who were
visiting well-known temples in Mueang District of Chiang Mai Province. CVM was applied to
300 samples of both Thai and foreign tourists while CE technique was used with 100 samples of
Thai visitors. The economic value of non-market goods or temples in the present study was
confined to the direct use value to be determined by the visitors’ willingness to pay or contribute
for the conservation and maintenance of the cultural heritages under study.

The findings from Contingent Valuation revealed that the factors of nationality, religion,
gender, education, occupation, household income, and attitude towards the significant roles of
temples had no effects on the willingness to pay. Only age and number of family members of

both Thai and foreign tourists appeared to influence the extent of their willingness to pay.



The average willingness to give donation to cherish the temples as cultural heritage was 380.25
baht per person. The application of choice experiment provided the results that the choice
behavior of the subjects under this study was independent of the features of temple, the number of
temples to get support for conservation and rehabilitation, the architectural value of temples,
the age of temples, and the historical significance of temples; but dependent on the
socio-economic characteristics of the questionnaire respondents namely the level of family

income, the number of family members, and age and gender of the respondents.



